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Introduction 
Over the past 12 months, Pirie Associates engaged with the Town of Woodbridge’s 2030 Task 
Force Committee and broader community to formulate a specific and tailored approach to Vision 
& Placemaking in the Woodbridge Business District. The intent was to honor and respond to the 
character of the District, which is uniquely bracketed by between the beautiful cliffs of West Rock at 
the East and the Hills to the West.

The Vision and Placemaking Study included the following efforts:
•	 discover & articulate the unique character that underpins the Woodbridge Business 

District’s community, 
•	 	define development goals for the area that align with the Town & community aspirations, 
•	 	create a framework to guide incremental, ground-up development toward a unified 

“whole” over time, and 
•	 	develop strategies to maximize the area’s economic potential while respecting its current 

community.

Concurrent to the Study, the Town of Woodbridge engaged SLR International Corporation for a 
Connectivity Study. SLR participated in parts of the discovery process with the 2030 Committee 
and collaborated with the Pirie Associates team throughout the community sessions. In this way, the 
Connectivity Plan and intersection improvements proposed by SLR are compatible and aligned with 
the Vision Framework and Placemaking Strategies of the Pirie Associates study.

Discovery and Goals Overview
Working closely with the members of the Woodbridge 2030 Committee, Pirie Associates dove into 
analysis of the Woodbridge Business District historically, geographically, and through qualitative 
benchmarking of a field trips to other Connecticut business areas. 

Using input from previous EDC surveys of business owners and residents in Woodbridge, Pirie 
Associates developed the following three project goals with the Committee: 

1.	 CHARACTER OF PLACE: Create a unique, safe & connected place based on nature-forward 
Woodbridge character & sustainable strategies.

2.	 BUILDING & USE TYPOLOGIES: Encourage combination residential/commercial infill 
development & recreational uses that focus on families & all age groups.

3.	 "BOTH/AND" TAX BASE: Develop a small-business-focused, managed district that is a 
regional destination & provides for resident needs.

These efforts identified a unique “nature-forward” character in the District that would be further 
defined by the Vision Framework.

Vision Framework Overview
Following the Discovery and goal development effort, three public community engagement sessions 

draft
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unique “nature-forward” character. The Vision Framework gives imagery and descriptive guidance for 
four primary categories that give expression to that unique character: 

•	 Building Character: building scale, typologies, and uses.
•	 Public Realm Design: public fixtures, activity nodes, hardscape, and softscape.
•	 Branding Identity: identity as a destination and for wayfinding.
•	 Operations & Engagement: programmed activities, maintenance, safety, and organization.

The Framework condenses community feedback on these character-defining traits into a graphic 
chart that can guide future planning efforts. 

Placemaking Strategies Overview
Building on community input and the vision framework, Pirie Associates proposed four main 
Placemaking Strategies that will fulfill the project goals: 

1.	 Densify the “L”: In the short-term, this strategy encourages incremental mixed-use 
development over and between existing properties along Amity in an L-shaped zone. 
In the longer-term, this strategy suggests a new connector to divide the super block 
between Route 15 and Lucy Street. With broad support among the community session 3 
respondents, the connector would encourage inner-block development and could relieve 
some traffic pressures on Lucy Street.

2.	 Nature-forward network: The strategy proposes an activity loop that connects existing 
trails in the Hills with the entire business district area. New pedestrian pathways can 
have activities encouraged a various locations like pearls on a necklace, interspersing 
community activity throughout the district. Residents have expressed a strong preference 
for outdoor activities and are drawn to the natural beauty of Woodbridge, and this strategy 
amplifies that preference.

3.	 Mixed-use development: This strategy proposes a zoning modification to allow residential 
mixed use in the L-shaped zone in the near term. In the long term, zoning could also be 
modified near Konold’s Pond to further encourage 24/7 activity in the district.

4.	 Design Guidelines: This strategy proposes that the Town of Woodbridge create Design 
Guidelines to inform the character of development. Design Guidelines can be appended 
to zoning regulations for the district and provide criteria to keep development approvals 
aligned with the long-term vision.

Recommendations for Next Steps
Pirie Associates has identified six key recommendations for the Town of Woodbridge to push forward 
development of a unified Woodbridge Business District. They are: 

1.	 Move forward with Phase 1 of Connectivity/Sidewalk Improvement plans.
2.	 Coordinate between Town Committees & Commissions to find synergies/efficiencies to 

integrate Vision & Placemaking Framework.
3.	 Adopt Vision & Placemaking Framework as guide for future action.
4.	 Revise and/or create zoning regulations for the district to include mixed use and Design 

Guidelines.
5.	 Create Design Guidelines.
6.	 Establish a strategy for district management, e.g. National Main Street Four Points Model.
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Process 

The Town of Woodbridge provided Pirie Associates with several past surveys conducted by the town 
Economic Development Commission. These included: SWOT analyses, a 2021 survey of Woodbridge 
residents, a survey of businesses conducted during the COVID-19 pandemic, and in-person interview 
survey with business owners conducted in 2018-2019. 

Additionally, Pirie Associates researched the geographic and historical characteristics of the area 
and West River Valley through maps and articles. In particular, local historian Simon Donato's 
publications were helpful to understand the local history of what is now the Woodbridge Business 
District. The flat topography of the district between to the Hills and West Rock is unique and due to 
glacial movement through the valley. Deposits from the glacier left the land favorable for agriculture 
and the hydropower potential of the West River encouraged manufacturing. Repeatedly, the natural 
resources of the district combined to encourage economic activity and a thriving community here. 

With input from the 2030 Task Force and from analysis of local history and survey responses, Pirie 
Associates distilled the following three project goals: 

1.	 Create a unique, safe & connected place based on nature-forward Woodbridge character 
& sustainable strategies.

2.	 Encourage combination residential/commercial infill development & recreational uses that 
focus on families & all age groups.

3.	 Develop a small-business-focused, managed district that is a regional destination & 
provides for resident needs.

STRENGTHS
• Location
• Education system
• Open space/trails
• Yale
• Sense of volunteerism/civic 

responsibility
• Rural feel
• Gorgeous
• Library
• Former CCW
• Rural yet close to urban areas
• Family oriented
• Residents are affluent and 

educated
• Police/sense of security
• Volunteer fire 

department/community 
minded

WEAKNESSES
• Limited number of destination businesses
• Location – between Waterbury and New Haven
• Location – not on 91 or 95 so truck access is 

problematic
• Lack of sidewalks
• Lack of “village feel” businesses
• High taxes means high rent for businesses
• Concentrated ownership of commercial 

property
• Litchfield Turnpike
• Traffic
• Hidden businesses (Selden and Litchfield)
• West River
• Small business district
• Former CCW
• Lack of mixed-use buildings/zoning
• Lack of economic/housing diversity in 

business district
• Lack of consensus on Town direction 
• Parking

OPPORTUNITIES
• Former CCW
• New residents
• Clean energy
• DOT plan for Exit 59 on 

& off ramps
• Brewery plans

THREATS
• Former CCW
• State economy
• Pandemic 
• DOT plan for Route 15 

tunnel
• Office vacancies

2 0 3 0  c o m m i t t e e  s w o t  > >  f o c u s  a r e a s

STRENGTHS
• Affluent community attractive 

to service/professional 
businesses

• Availability to Route 8 and 
Merritt Parkway for commuters

• One of the top school districts 
in the state

• JCC
• Large number of young 

families 
• Aging population and 

retirees…growing active adult
• Destination businesses 

(Brewery, Bike shop, Katz)
• Educated population
• Natural environment including 

Blue Trail and trails system
• Lower housing costs than 

Fairfield County

• Safety
• Proximity to New Haven cultural 

events and facilities (2nd only to 
Hartford)

• Less competition than Fairfield 
County (won’t lose employees)

• Close to Yale, Quinnipiac, 
University of New Haven and SCSU 

WEAKNESSES
• Budget make it difficult to compete 

for businesses with subsidies/tax 
breaks. 

• Limited commercially zoned areas
• High Property Tax for businesses
• Traffic in Amity and limited truck 

options
• No “downtown” foot traffic 

commercial area

WEAKNESSES (cont.)
• We’ve not historically been 

business friendly.
• Long distance to rail and mass 

transit (30 min to Metro 
North/Amtrak; 15 min to 
Seymour with limited trains.

• No distinctive “identity”
• People don’t know when they’re 

“in Woodbridge”
• Small size (43rd smallest out of 

169 jurisdictions) 
• Woodbridge has 2nd highest 

expenditures per capita (CERC 
p26)

• High cost of living
• Traffic on Merritt

E D C  s w o t  ( 2 0 1 9  u p d a t e )  > >  f o c u s  a r e a s

OPPORTUNITIES
• Full proposal for incentives
• Participate with Regional and 

State economic development 
efforts  (ex. help New Haven 
focus on Bioscience)

• Increase in telecommuting and 
satellite offices due to 
Electronic Medical Records

• Active adult demographic is 
growing

• Autonomous cars are 
increasing “acceptable 
commuting” distances

• The “gig economy” allows for 
more structure for part-time 
work

• Agriculture and organic/local 
farming

• Healthcare consolidation (YNH 
is growing)

THREATS
• Connecticut financial position 

could require town to bear more of 
the costs of education

• Extreme weather activity
• Home Values (ENGL) drop from 

$1.8 to $1.5B from 2008 to 2016
• New Haven is booming (millennials 

and empty nesters)
• Cost of healthcare could affect our 

over-65 community
• Millennials' attraction to urban life 

and shrinking of suburbs
• Our 80% reliance on residential tax 

base require homeowners to bear 
costs of economic development

E D C  s w o t  ( 2 0 1 9  u p d a t e )  > >  f o c u s  a r e a s

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

“Give a sense of connectiveness to counteract 
the pass-through corridor feeling on your way to 
someplace else. The tree scaping many years 
ago helped.”

“The current “business district” is too 
geographically interspersed with New Haven 
and the chain stores/shopping centers there to 
have its own “feel” and appeal. A 
business/shopping area that feels more like a 
part of the town of Woodbridge would be much 
more appealing, and in my opinion, successful.”

“I'm not even sure that I know what you are 
referring to as the business district.”

define boundaries, sense of arrival develop unique identity, character

“Overall, the village area is an unpleasant experience. 
It’s congested, lacks charm, poorly designed, and 
appears most building owners don’t care...”

“I love my home in Woodbridge but feel that the 
business district is underdeveloped. I would love for it 
to be more walkable, more accessible by bus, and to 
feel more inviting to pedestrians, with green areas, 
small parks or plazas etc.”

“Bradley road should be our “Main Street.” Residents 
should have an area to stroll down, grab a coffee, a 
drink, a bite. Shop a little and run into neighbors. This 
would make our town so much more desirable. Our 
teenage population would also have somewhere to 
gather. Maybe an ice cream shop along Bradley road as 
well.”

“I would love to see bike lanes as well so we 
can ride our bike down to different events.”

“Wheelchair accessibility should be a major 
inclusivity focus point of any given 
improvement project.”

“Sidewalks in the lower Woodbridge section 
only and perhaps on routes 69 and 63 
because I have seen individuals walk down 
these roads and it seems dangerous.”

improve multimodal safety & access 

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

create diverse uses, occupancies
“Woodbridge needs to change its zoning to allow for 
residential apartments above commercial spaces. This is 
what would create foot-traffic for businesses and increase a 
sense of community. We would also receive HUGE benefit 
from more public outdoor space in the business district. 
The model for all of this is Rock Center Green in Oxford, 
CT. It is beautiful and well-used both during the day and 
evening hours.”

“Our business district could benefit by people living there in 
luxury apartments able to walk to dining and specialty 
shops. Highly stylized with luxury apartments on top of 
shops/restaurants. Would attract young professionals 
without children who want to take advantage of great 
on/off commuting location. Then connect it to existing 
businesses with streetscaping and sidewalks.”

“I think we need to consider more of the 
residents who are not part of the affluent crowd. 
We need more bus stops/routes, esp. if you are 
thinking of adding more affordable housing. 
What about bike lanes?”

“I don't know what EV parking is or wayfinding signage.  
Also, commuter parking for what?  I don’t think there is 
any commuter service in Woodbridge, is there?”

“Look to incorporate green infrastructure (EV charging 
stations, solar, battery storage) into any development 
plans. Being an easy on/off RT 15 for charging could 
bring people in that wouldn’t normally stop and spend 
time in Woodbridge.”

diversify tax base, grow business rolls

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

sustainable infrastr. as differentiator
“It would be great to have a centrally located, family 
friendly business in town. We have a beautiful town center 
and it's one of the places I've enjoyed the most during 
concerts on the Green. Since we have very little centrally 
located businesses, I often go to Orange or Milford. I'd 
spend more money here in town if there were more 
variety.”

“Let’s modernize our town and draw in tax revenue from 
visitors rather than residents. Art studios, breweries, 
wineries. We have them all but need to consolidate 
towards the beautiful town center that we have.”

“Bike parking is a must. Why is wifi mentioned without 
any mention of bikes? Woodbridge is small enough 
where most residents can bike downtown. Including bike 
parking and facilities (bike lanes and/or sharrows) will 
reduce car traffic, create a more beautiful downtown by 
reducing parking lots, and make Woodbridge a more 
environmentally friendly community.”

“Your survey is foolish, as none of the responses 
above ...are thing s that I want developed, but you 
ordered them and registered them as being valid 
and/or important”
bias complaints, not being heard or valued

how to meet/engage/get constructive feedback from those resistant to change

“We don’t need anything and shouldn’t have 
anything added. Go to other towns for business. 
Woodbridge is for residential housing.”
do not want change

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

“This is ridiculous. We’ve paid thousands for town 
planning and the town hasn’t made any progress.”
planning skepticism

“Don’t allow any more businesses.”
do not want change

Regarding business district infrastructure 
elements, “None of these are useful without
businesses people want to patronize.”
planning skepticism

Regarding business district infrastructure 
elements, “None are needed.”
we’re good as we are 

“I think the town needs a town center where 
people can gather. For a small town, the only 
places I run into people are either at school or 
shopping in Orange or the once-a-year summer 
movies. We should have more town events. 
There’s so much money being spent at other 
towns at their shops, it’s a missed opportunity. 
Woodbridge is so lovely and can be such a quaint 
town with mom-and-pop shops. Imagine a mini 
golf place at the country club and a town coffee 
shop where people can run into each and say hi.”

develop uses for all ages, families connect to trails & nature assets

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

“We need places to gather as a community that 
are for adults but also families with young kids. 
This includes restaurants but can also be 
concerts, plays, festivals, etc.”

“…I value the beautiful walking trails and could 
not live in a town without them after 
experiencing them in Woodbridge, a true asset.”

draft
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tField Trip & Benchmarking 

To build a common language about District character, spatial preferences, and building language 
Pirie Associates led the 2030 Task Force Committee on an excursion to four business districts in 
the region: Westville, Wilton, Ridgefield, and Kent. Committee members anonymously recorded 
their thoughts about characteristics of these districts, which provided direction for preference 
surveys that would be used during the broader public community sessions. 

Engagement 

During three community sessions conducted in September 2022, November 2022, and January 
2023, Pirie Associates shared the building blocks of this Vision for the Woodbridge Business 
District and solicited community feedback using a variety of tools. 

These engagement tools included: visual preference surveys, poster board brainstorming 
sessions, voting ballots, and sketching exercises over maps of the district. Meeting presentations, 
engagement materials, and responses are included in the Appendix of this report. 
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multi-modal, 
pedestrian friendly, 

unified, mixed- 
use district

unique, agri-inspired 
sense of place for a 

vibrant local & 
regional destination 

natural resources and 
recreational activities 

linked and restored

trails connect district 
to nature-forward 

amenities

Vision: Between the Hills and the Rock 

The discovery process led to a vision that embraces the natural & historical characteristics valued 
by the residents: the Woodbridge Business District is an active, thriving destination bracketed by 
nature. 

The diagram below and those on the following pages illustrate the components and characteristics 
required to implement the Vision of the Business District. 
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draft
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Building on community input and the vision framework, Pirie Associates 
proposes four Placemaking Strategies to fulfill the project goals: densify 
the "L", create a nature-forward network, allow mixed-use development, and 
create design guidelines for the Business District.

1: Densify the "L" 

In the short-term, this strategy encourages incremental mixed-use 
development over and between existing properties along Amity Road in an 
L-shaped zone. In the longer-term, this strategy suggests a new connector 
to divide the super block between Route 15 and Lucy Street. With broad 
support among the community session 3 respondents, the connector 
would encourage inner-block development and could relieve some traffic 
pressures on Lucy Street.

primary

cross 
connections

proposed
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incremental 
development

build "up" 
over existing

possible 
future mixed 
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es2: Nature-forward Network

The strategy proposes an activity loop that connects existing trails 
in the Hills with the entire Business District area. New pedestrian 
pathways can have activities to encourage engagement a various 
locations, interpersing community activity throughout the District like 
pearls on a necklace. Residents expressed a strong preference for 
outdoor activities and are drawn to the natural beauty of Woodbridge, 
and this strategy amplifies that preference.
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Connectivity is the the process by which 
neighborhood blocks are planned and 
engineered to enhance connections 
throughout the city and they do not lead to 
dead end streets or cul-de-sacs. 

 

 

 

 

 

 

 

 

Project Scale takes into consideration mass of a structure and its impact upon a streetscape or other public space.  Modulating the form 
of a building, as shown in the images below, contributes to a human scale environment and unique sense of place. 
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When planning Setbacks, nearby existing buildings, whether they are residential or mixed use structures, should be considered.  
Buildings should not project outside the common building wall and be oriented parallel to the street.  Porches, entryways, 
fenestrations and other building details should be used to break up mass and to create interest, but remain unified by rhythm and 
streetscape elements. 

PANEL SIGNAGE COMPONENTS: 

A.1 TYPE
     a. Edge lit

 b. Back lit 

  c. Box Sign

   d. Non-internal lit 
 Wood, metal, glass or Plexiglass, or other approved material   
 base

A.2 SIZE AND LOCATION
      a. Signs shall be well-propor� oned to the over-all building   
 façade and context and shall not exceed code-specifi ed limits.

     b. The height of a wall-mounted, horizontal signs should be no  
 more than 10% of the height of the building façade itself, with a  
 maximum total height of 4’-0”.
 
 c. The horizontal dimension of signs should in no case be great 
 er than 20’-0”

 d. Ver� cal-mounted signs may be permi� ed on a case-specifi c  
 basis but shall be reviewed and approved by UP.
 
  

A

5

YALE UNIVERSITY DESIGN CRITERIA FOR 
STOREFRONT AND SIGNAGE DESIGN

The Shops at Yale

L  O  G  O

A A

4’ max. 

20’ max. 

I - TO START           II - DESIGN               III - COMPONENTS  

BLADE SIGN COMPONENTS:

C.1 TYPE
     a. Sign 
 Shall be made of opaque material that relates to the Tenant   
 graphic iden� ty.

 b. Moun� ng brackets
 Shall relate to the design context of the street, building and 
 Tenant graphic iden� ty.

C.2 SIZE AND LOCATION
     a. Can be located anywhere within the store front, the lowest  
 por� on of the sign shall not be less than 7 feet above the   
 sidewalk. 

 b. Blade signs and their moun� ng brackets shall not project   
 more than 36” (from the face of the building) and shall   
 not be taller than 26”. 

 c. The sign itself shall not be wider than 30” and taller than   
 20”.

 

C

7

YALE UNIVERSITY DESIGN CRITERIA FOR 
STOREFRONT AND SIGNAGE DESIGN

The Shops at Yale

L  O  G  O

C

C

26” max. 

36” max. 

7’ min. 

   Front         Side

I - TO START           II - DESIGN               III - COMPONENTS  

AWNING COMPONENTS:

E.1 TYPE
 a. Color and pa� ern must be consistent with branding iden� ty  
 and shall not disrupt the character of the street. Trade name, logo or  
 street number may be incorporated into the awning by paint or silk  
 screen.
  
 b. In general, awning shall be mounted within the window opening  
 rather than over/around the opening to maintain the integrity  
 of architectural details of the building. Excep� ons to an inset   
 awning may be accepted if approved by UP. 

 c. Exposed awning framework shall be fi nished according to a design  
 inten� on, such as to match adjacent metals or to coordinate with  
 the color of the awning fabric.   

 d. In no case shall awnings be enclosed on the underside and/or in 
 ternally illuminated, allowing the awning to func� on as a canned  
 light source. 

 e. Awnings must be cleaned and maintained in excellent condi� on 
 at Tenant’s expense. 

 
E.2 SIZE AND LOCATION
     a. Awning shape shall relate to the building façade. No arch or  
 waterfall awning shapes shall be used. 

 b. The signage should be propor� onal to the awning size with le� ers  
 no taller than 6”. Awnings shall be no less than 8’-0” above the side 
 walk and shall project no more than 3’ – 0” from the building facade.  
 Signs on awnings must not be painted over exis� ng signs. In the case  
 of a signage change, the en� re awning should be replaced.

 

E

9

YALE UNIVERSITY DESIGN CRITERIA FOR 
STOREFRONT AND SIGNAGE DESIGN

The Shops at Yale

L  O  G  O

E E

8’ min.

36” max. 

   Front         Side

I - TO START           II - DESIGN               III - COMPONENTS  

3: Mixed-use development

This strategy proposes a zoning modification to allow residential mixed 
use in the L-shaped zone in the near term. In the long term, zoning could 
also be modified near Konold’s Pond to add more housing in a mixed-use 
configuration that complements the aspirations for the Business District 
and supports the value of existing housing in the area.

4: Design Guidelines

This strategy proposes that the Town of Woodbridge create Design 
Guidelines to inform the character of development. Design Guidelines 
can be appended to zoning regulations for the District to give cohesive 
direction to development proposals and to provide criteria to keep 
development approvals aligned with the long-term vision.

draft
draft
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nsAppendix A - Presentations
A1. May 17, 2022 – 2030 Workgroup Session 1 Presentation

A2. June 29, 2022 – 2030 Workgroup Session 2 Presentation

A3. September 15, 2022 – Community Meeting 1 Presentation

A4. September 28, 2022 – 2030 Workgroup Session 3 Presentation

A5. November 29, 2022 – Community Meeting 2 Presentation

A6. January 30, 2023 – Community Meeting 3 Presentation 
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B1. June 9, 2022 – 2030 Workgroup Field Trip Surveys

B2. September 15, 2022 – Community Meeting 1: Visual Survey Results & Scans

B3. September 15, 2022 – Community Meeting 1: Mapping Scans

B4. September 15, 2022 – Community Meeting 1: Brainstorm & Voting Boards

B5. November 29, 2022 – Community Meeting 2: Visual Survey Results & Scans

B6. January 30, 2023 – Community Meeting 3: Survey Results & Scans
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i m a g i n e …  
w h a t  n e w  P L A C E  c a n  W o o d b r i d g e  c r e a t e ?



o v e r v i e w
i n t r o d u c t i o n s  &  a g e n d a



d i s c o v e r y

o v e r v i e w :  w h e r e  w e ’ r e  g o i n g

k i c k o f f  
m e e t i n g

c o m m u n i t y  
m e e t i n g  1 :  

i d e a s  

c o m m u n i t y  
m e e t i n g  2 :  

p l a c e m a k i n g
c o n c e p t s

c o m m u n i t y  
m e e t i n g  3

v i s i o n  &  p l a c e m a k i n g S L R  c o n t .

p r e l i m i n a r y  
p l a c e m a k i n g  

c o n c e p t s

f i e l d  t r i p

2 0 3 0  m t g  
i d e a s

c o n n e c t i v i t y  
m a s t e r  p l a n  &  
c o s t  e s t i m a t e

p i r i e a s s o c i a t e s :  v i s i o n  &  p l a c e m a k i n g
S L R :  c o n n e c t i v i t y  s t u d y

j u n em a y j u l y a u g u s t s e p t e m b e r o c t o b e r



P A R T I

t o n i g h t :  w h a t  w e  w a n t  t o  a c c o m p l i s h

P A R T  I I P A R T  I I I

I n i t i a l  P l a c e m a k i n g  
B r a i n s t o r m

I n t r o d u c e  f o c u s  a r e a s  o f  
t h i s  p l a c e m a k i n g  v i s i o n :

• c h a r a c t e r  &  s c a l e

• u s e s

• c a t a l y t i c  l o c a t i o n s  

• p l a c e m a k i n g  e l e m e n t s  &  
a m e n i t i e s

• d i s t r i c t  n a m e !

P r a c t i c a l i t i e s  &  
I n t e g r a t i n g  P a s t  E f f o r t s

• E n g a g e m e n t
• p a r t i c i p a t i o n  l e v e l s
• c h a n g e  m a n a g e m e n t

• I n t e g r a t i n g  P a s t  E f f o r t s
• Y U D W 2 0 1 3  C o n c e p t  

P l a n
• 2 0 3 0  C o m m i t t e e  &  

E D C  S W O T  a n a l y s e s

D e f i n e  P r o j e c t  G o a l s

• m i n i n g  r e s i d e n t  s u r v e y  &  
S W O T s  f o r  i d e a s

• d e f i n e  &  p r i o r i t i z e  i n i t i a l  
G O A L S

• p r a c t i c a l
• a s p i r a t i o n a l
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E D C  S W O T  a n a l y s e s



e n g a g e m e n t
• par t ic ipat ion  to  c reate  b et te r  p laces :  con n ect ion ,  b e lon g in g ,  

an d  use f u ln ess

• c h a nge
• l eve ls  o f  pa r t ic ipat ion
• am b assador  approac h
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P A R T  I I

D e f i n e  P r o j e c t  G o a l s

• m i n i n g  S W O T s  &  r e s i d e n t  
s u r v e y  f o r  i d e a s

• d e f i n e  &  p r i o r i t i z e  i n i t i a l  
G O A L S

• p r a c t i c a l
• a s p i r a t i o n a l

P A R T  I I I

I n i t i a l  P l a c e m a k i n g  
B r a i n s t o r m

I n t r o d u c e  f o c u s  a r e a s  o f  
t h i s  p l a c e m a k i n g  v i s i o n :

• c h a r a c t e r  &  s c a l e

• u s e s

• c a t a l y t i c  l o c a t i o n s  

• p l a c e m a k i n g  e l e m e n t s  &  
a m e n i t i e s

• d i s t r i c t  n a m e !



i d e a s  a r e  n o t  s o l u t i o n s



STRENGTHS
• Location
• Education system
• Open space/trails
• Yale
• Sense of volunteerism/civic 

responsibility
• Rural feel
• Gorgeous
• Library
• Former CCW
• Rural yet close to urban areas
• Family oriented
• Residents are affluent and 

educated
• Police/sense of security
• Volunteer fire 

department/community 
minded

WEAKNESSES
• Limited number of destination businesses
• Location – between Waterbury and New Haven
• Location – not on 91 or 95 so truck access is 

problematic
• Lack of sidewalks
• Lack of “village feel” businesses
• High taxes means high rent for businesses
• Concentrated ownership of commercial 

property
• Litchfield Turnpike
• Traffic
• Hidden businesses (Selden and Litchfield)
• West River
• Small business district
• Former CCW
• Lack of mixed-use buildings/zoning
• Lack of economic/housing diversity in 

business district
• Lack of consensus on Town direction 
• Parking

OPPORTUNITIES
• Former CCW
• New residents
• Clean energy
• DOT plan for Exit 59 on 

& off ramps
• Brewery plans

THREATS
• Former CCW
• State economy
• Pandemic 
• DOT plan for Route 15 

tunnel
• Office vacancies

2 0 3 0  c o m m i t t e e  s w o t  > >  f o c u s  a r e a s



STRENGTHS
• Affluent community attractive 

to service/professional 
businesses

• Availability to Route 8 and 
Merritt Parkway for commuters

• One of the top school districts 
in the state

• JCC
• Large number of young 

families 
• Aging population and 

retirees…growing active adult
• Destination businesses 

(Brewery, Bike shop, Katz)
• Educated population
• Natural environment including 

Blue Trail and trails system
• Lower housing costs than 

Fairfield County

• Safety
• Proximity to New Haven cultural 

events and facilities (2nd only to 
Hartford)

• Less competition than Fairfield 
County (won’t lose employees)

• Close to Yale, Quinnipiac, 
University of New Haven and SCSU 

WEAKNESSES
• Budget make it difficult to compete 

for businesses with subsidies/tax 
breaks. 

• Limited commercially zoned areas
• High Property Tax for businesses
• Traffic in Amity and limited truck 

options
• No “downtown” foot traffic 

commercial area

WEAKNESSES (cont.)
• We’ve not historically been 

business friendly.
• Long distance to rail and mass 

transit (30 min to Metro 
North/Amtrak; 15 min to 
Seymour with limited trains.

• No distinctive “identity”
• People don’t know when they’re 

“in Woodbridge”
• Small size (43rd smallest out of 

169 jurisdictions) 
• Woodbridge has 2nd highest 

expenditures per capita (CERC 
p26)

• High cost of living
• Traffic on Merritt

E D C  s w o t  ( 2 0 1 9  u p d a t e )  > >  f o c u s  a r e a s



OPPORTUNITIES
• Full proposal for incentives
• Participate with Regional and 

State economic development 
efforts  (ex. help New Haven 
focus on Bioscience)

• Increase in telecommuting and 
satellite offices due to 
Electronic Medical Records

• Active adult demographic is 
growing

• Autonomous cars are 
increasing “acceptable 
commuting” distances

• The “gig economy” allows for 
more structure for part-time 
work

• Agriculture and organic/local 
farming

• Healthcare consolidation (YNH 
is growing)

THREATS
• Connecticut financial position 

could require town to bear more of 
the costs of education

• Extreme weather activity
• Home Values (ENGL) drop from 

$1.8 to $1.5B from 2008 to 2016
• New Haven is booming (millennials 

and empty nesters)
• Cost of healthcare could affect our 

over-65 community
• Millennials' attraction to urban life 

and shrinking of suburbs
• Our 80% reliance on residential tax 

base require homeowners to bear 
costs of economic development

E D C  s w o t  ( 2 0 1 9  u p d a t e )  > >  f o c u s  a r e a s



r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

“Give a sense of connectiveness to counteract 
the pass-through corridor feeling on your way to 
someplace else. The tree scaping many years 
ago helped.”

“The current “business district” is too 
geographically interspersed with New Haven 
and the chain stores/shopping centers there to 
have its own “feel” and appeal. A 
business/shopping area that feels more like a 
part of the town of Woodbridge would be much 
more appealing, and in my opinion, successful.”

“I'm not even sure that I know what you are 
referring to as the business district.”

define boundaries, sense of arrival develop unique identity, character

“Overall, the village area is an unpleasant experience. 
It’s congested, lacks charm, poorly designed, and 
appears most building owners don’t care...”

“I love my home in Woodbridge but feel that the 
business district is underdeveloped. I would love for it 
to be more walkable, more accessible by bus, and to 
feel more inviting to pedestrians, with green areas, 
small parks or plazas etc.”

“Bradley road should be our “Main Street.” Residents 
should have an area to stroll down, grab a coffee, a 
drink, a bite. Shop a little and run into neighbors. This 
would make our town so much more desirable. Our 
teenage population would also have somewhere to 
gather. Maybe an ice cream shop along Bradley road as 
well.”



“I would love to see bike lanes as well so we 
can ride our bike down to different events.”

“Wheelchair accessibility should be a major 
inclusivity focus point of any given 
improvement project.”

“Sidewalks in the lower Woodbridge section 
only and perhaps on routes 69 and 63 
because I have seen individuals walk down 
these roads and it seems dangerous.”

improve multimodal safety & access 

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

create diverse uses, occupancies
“Woodbridge needs to change its zoning to allow for 
residential apartments above commercial spaces. This is 
what would create foot-traffic for businesses and increase a 
sense of community. We would also receive HUGE benefit 
from more public outdoor space in the business district. 
The model for all of this is Rock Center Green in Oxford, 
CT. It is beautiful and well-used both during the day and 
evening hours.”

“Our business district could benefit by people living there in 
luxury apartments able to walk to dining and specialty 
shops. Highly stylized with luxury apartments on top of 
shops/restaurants. Would attract young professionals 
without children who want to take advantage of great 
on/off commuting location. Then connect it to existing 
businesses with streetscaping and sidewalks.”

“I think we need to consider more of the 
residents who are not part of the affluent crowd. 
We need more bus stops/routes, esp. if you are 
thinking of adding more affordable housing. 
What about bike lanes?”



“I think the town needs a town center where 
people can gather. For a small town, the only 
places I run into people are either at school or 
shopping in Orange or the once-a-year summer 
movies. We should have more town events. 
There’s so much money being spent at other 
towns at their shops, it’s a missed opportunity. 
Woodbridge is so lovely and can be such a quaint 
town with mom-and-pop shops. Imagine a mini 
golf place at the country club and a town coffee 
shop where people can run into each and say hi.”

develop uses for all ages, families connect to trails & nature assets

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

“We need places to gather as a community that 
are for adults but also families with young kids. 
This includes restaurants but can also be 
concerts, plays, festivals, etc.”

“…I value the beautiful walking trails and could 
not live in a town without them after 
experiencing them in Woodbridge, a true asset.”



“I don't know what EV parking is or wayfinding signage.  
Also, commuter parking for what?  I don’t think there is 
any commuter service in Woodbridge, is there?”

“Look to incorporate green infrastructure (EV charging 
stations, solar, battery storage) into any development 
plans. Being an easy on/off RT 15 for charging could 
bring people in that wouldn’t normally stop and spend 
time in Woodbridge.”

diversify tax base, grow business rolls

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

sustainable infrastr. as differentiator
“It would be great to have a centrally located, family 
friendly business in town. We have a beautiful town center 
and it's one of the places I've enjoyed the most during 
concerts on the Green. Since we have very little centrally 
located businesses, I often go to Orange or Milford. I'd 
spend more money here in town if there were more 
variety.”

“Let’s modernize our town and draw in tax revenue from 
visitors rather than residents. Art studios, breweries, 
wineries. We have them all but need to consolidate 
towards the beautiful town center that we have.”

“Bike parking is a must. Why is wifi mentioned without 
any mention of bikes? Woodbridge is small enough 
where most residents can bike downtown. Including bike 
parking and facilities (bike lanes and/or sharrows) will 
reduce car traffic, create a more beautiful downtown by 
reducing parking lots, and make Woodbridge a more 
environmentally friendly community.”



“Your survey is foolish, as none of the responses 
above ...are thing s that I want developed, but you 
ordered them and registered them as being valid 
and/or important”
bias complaints, not being heard or valued

how to meet/engage/get constructive feedback from those resistant to change

“We don’t need anything and shouldn’t have 
anything added. Go to other towns for business. 
Woodbridge is for residential housing.”
do not want change

r e s i d e n t i a l  s u r v e y  h i g h l i g h t s
i d e a s / g o a l s  f o r  d i s c u s s i o n

“This is ridiculous. We’ve paid thousands for town 
planning and the town hasn’t made any progress.”
planning skepticism

“Don’t allow any more businesses.”
do not want change

Regarding business district infrastructure 
elements, “None of these are useful without
businesses people want to patronize.”
planning skepticism

Regarding business district infrastructure 
elements, “None are needed.”
we’re good as we are 
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• m i n i n g  r e s i d e n t  s u r v e y  &  
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c h a r a c t e r  &  s c a l e

Wilton Kent

Ridgefield

Wilton



u s e s
river walk & trails

restaurants & bars

retail

cultural destinations

housing

business / services

manufacturing 



c a t a l y t i c  
l o c a t i o n s



p l a c e m a k i n g  e l e m e n t s  &  a m e n i t i e s

Kent Project for Public SpacesNew Haven



d i s t r i c t  n a m e !

geographical/geological

historical

cultural

other?



w o r k  g r o u p  s e s s i o n  2  - v i s i o n i n g
6 / 2 9 / 2 0 2 2
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f i e l d  t r i p
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i d e a s

c o n n e c t i v i t y  
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H i s t o r y  o f  t h e  F l a t s

R e v i e w  &  R e f i n e  
P r e l i m i n a r y  V i s i o n

• c h a r a c t e r  
• s c a l e
• u s e s
• p l a c e m a k i n g  e l e m e n t s  

&  a m e n i t i e s
• c a t a l y t i c  l o c a t i o n s  

F i n a l i z e  G o a l s P l a c e m a k i n g D i s c u s s  P u b l i c  
V i s i o n i n g  S e s s i o n  1

C o n f i r m  2 0 3 0  c o m m i t t e e  
f a c i l i t a t o r s
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f i n a l i z e  g o a l s
I n i t i a l  l i s t

• D e f i n e  b o u n d a r i e s ,  s e n s e  o f  a r r i v a l

• D e v e l o p  u n i q u e  i d e n t i t y ,  c h a r a c t e r

• I m p r o v e  m u l t i m o d a l  s a f e t y  &  a c c e s s

• C r e a t e  d i v e r s e  u s e s ,  o c c u p a n c i e s

• D e v e l o p  u s e s  f o r  a l l  a g e s ,  f a m i l i e s

• C o n n e c t  t o  t r a i l s  &  n a t u r e  a s s e t s

• D i v e r s i f y  t a x  b a s e ,  g r o w  b u s i n e s s  
r o l l s

• S u s t a i n a b l e  i n f r a s t r u c t u r e  a s  a  
d i f f e r e n t i a t o r

• C r e a t e  a  u n i q u e ,  s a f e ,  c o n n e c t e d  
p l a c e  b a s e d  o n  n a t u r e - f o r w a r d  
W o o d b r i d g e  c h a r a c t e r  &  s u s t a i n a b l e  
s t r a t e g i e s  ( c h a r a c t e r  o f  p l a c e )

• E n c o u r a g e  c o m b i n a t i o n  
r e s i d e n t i a l / c o m m e r c i a l  i n f i l l  
d e v e l o p m e n t  &  r e c r e a t i o n a l  u s e s  t h a t  
f o c u s  o n  f a m i l i e s  &  a l l  a g e  g r o u p s  
( b u i l d i n g  &  u s e  t y p o l o g i e s )

• D e v e l o p  a  s m a l l - b u s i n e s s  f o c u s  
m a n a g e d  d i s t r i c t  t h a t  i s  a  r e g i o n a l  
d e s t i n a t i o n  a n d  p r o v i d e s  f o r  r e s i d e n t  
n e e d s  ( “ b o t h / a n d ”  t a x  b a s e  g r o w t h )



P A R T I

t o n i g h t :  w h a t  w e  w a n t  t o  a c c o m p l i s h

P A R T  I I P A R T  I I I

H i s t o r y  o f  t h e  F l a t s

R e v i e w  &  R e f i n e  
P r e l i m i n a r y  V i s i o n

• c h a r a c t e r  
• s c a l e
• u s e s
• p l a c e m a k i n g  e l e m e n t s  

&  a m e n i t i e s
• c a t a l y t i c  l o c a t i o n s  

F i n a l i z e  G o a l s P l a c e m a k i n g D i s c u s s  P u b l i c  
V i s i o n i n g  S e s s i o n  1

C o n f i r m  2 0 3 0  c o m m i t t e e  
f a c i l i t a t o r s



h i s t o r y  o f  t h e  F l a t s



h i s t o r y  o f  t h e  F l a t s

b o t h a n d



h i s t o r y  o f  t h e  F l a t s

1 8 6 8



h i s t o r y  o f  t h e  F l a t s

1 8 6 8



h i s t o r y  o f  t h e  F l a t s

1 8 7 9
L i b r a r y  o f  C o n g r e s s  – d e t a i l  f r o m  a e r i a l  d r a w i n g  o f  N e w  H a v e n



h i s t o r y  o f  t h e  F l a t s

K o n o l d ’ s P o n d  &  t h e  Q u a r r y  - p h o t o  f r o m  S i m o n  D o n a t o ’ s  
“ H i s t o r y  o f  t h e  W e s t  R i v e r  V a l l e y ”  b l o g  
h t t p s : / / w e s t r i v e r v a l l e y . w o r d p r e s s . c o m /



h i s t o r y  o f  t h e  F l a t s

“ M i l l e r ’ s  G r o v e ”  p h o t o  f r o m  S i m o n  D o n a t o ’ s  “ H i s t o r y  o f  t h e  W e s t  
R i v e r  V a l l e y ”  b l o g - h t t p s : / / w e s t r i v e r v a l l e y . w o r d p r e s s . c o m /



h i s t o r y  o f  t h e  F l a t s

f r o m  S i m o n  D o n a t o ’ s  “ H i s t o r y  o f  t h e  W e s t  R i v e r  V a l l e y ”  b l o g  
h t t p s : / / w e s t r i v e r v a l l e y . w o r d p r e s s . c o m /



h i s t o r y  o f  t h e  F l a t s

1 9 3 4
C T  S t a t e  L i b r a r y  – C o l l e c t i o n  1 9 3 4  A e r i a l  S u r v e y



h i s t o r y  o f  t h e  F l a t s  – b o t h / a n d

1 9 5 1
C T  S t a t e  L i b r a r y  – C o l l e c t i o n  1 9 5 1  A e r i a l  S u r v e y



h i s t o r y  o f  t h e  F l a t s  – b o t h / a n d

2 0 2 2
B i n g  m a p s



P A R T I

t o n i g h t :  w h a t  w e  w a n t  t o  a c c o m p l i s h

P A R T  I I P A R T  I I I

H i s t o r y  o f  t h e  F l a t s

R e v i e w  &  R e f i n e  
P r e l i m i n a r y  V i s i o n

• c h a r a c t e r  
• s c a l e
• p l a c e m a k i n g  e l e m e n t s  

&  a m e n i t i e s
• u s e s  &  c a t a l y t i c  

l o c a t i o n s  

F i n a l i z e  G o a l s P l a c e m a k i n g D i s c u s s  P u b l i c  
V i s i o n i n g  S e s s i o n  1

C o n f i r m  2 0 3 0  c o m m i t t e e  
f a c i l i t a t o r s



r e c a p :  W e s t v i l l e

• clear, definable vibe (Woodbridge is different, but vibe needs to be as readable)
• love the Central Patio as a hang-out model
• great cafes and restaurants



r e c a p :  W i l t o n

• nice sidewalks, placemaking elements (flowers, lamp posts),  maybe a little too formal, cultivated
• too car oriented – “where are the people?”
• great use of side streets, front-in parking
• liked the public monument space



r e c a p :  R i d g e f i e l d

• street wall too dense; felt busy, not quiet/pastoral enough 
• like the street edge layering: cars, trees, benches, sidewalk
• like the historic interpretive design and “donation” strategy



r e c a p :  K e n t

• parking along state highway is possible!
• street wall density just right – open but still an edge; allow for new building with spaces between, 

“mom & pop” feel 
• didn’t mind “not fancy, even cruddy” sidewalk (ie: edge still clear)



r e c a p :  K e n t

• building set-back can be used for public space, helps scale/define edge
• “chip seal” paving looks like gravel but is safe, bound by hard edge 
• great cafes and restaurants – antique shops would become “recreational retail” in Woodbridge?
• nice public monument



r e c a p :  K e n t

• rural “out building” scale is nice, has tidy feel
• “chip seal” paving is great, very walkable
• landscape is attractive, ties buildings together that are somewhat randomly placed



p r e l i m i n a r y  v i s i o n :
W o o d b r i d g e



c h a r a c t e r :
n a t u r e - f o r w a r d
• m a x i m i z e  g e o g r a p h i c a l  r e s o n a n c e
• i n f o r m a l  b u t  t i d y  c h a r a c t e r
• n o t  t o o  d e n s e ,  o p e n  a n d  a i r y  



c h a r a c t e r  - l a n d s c a p e  v o c a b u l a r y :
• “ n a t u r a l ”  e l e m e n t s  - f i e l d s ,  h i l l s ,  w a t e r w a y s
• o r c h a r d s ,  g r a s s e s / f i e l d s
• o p e n  v i s t a s  a n d  o r d e r l y



c h a r a c t e r  – b u i l t  f o r m  v o c a b u l a r y :
• t i d y ,  a g r i - i n d u s t r i a l  i n s p i r e d
• k e e p  s p a c e  b e t w e e n  b u i l d i n g s  - u s e  l a n d s c a p e ,  p a r k i n g  e d g e s ,  

a n d  p l a c e m a k i n g  e l e m e n t s  t o  u n i f y  a  d i v e r s e  s t y l e  v o c a b u l a r y



s c a l e :
• 2 +  s t o r y ,  s p a c e / a i r / v i s t a s  b e t w e e n  b u i l d i n g s  
• “ s h o p k e e p e r ”  t y p o l o g y
• g a b l e d  r o o f s  t o  l e t  l i g h t  m o r e  d e e p l y  i n t o  i n - b e t w e e n  s p a c e s
• r e u s e / i n t e g r a t e  e x i s t i n g  l a r g e r  s c a l e  b u i l d i n g s  ( i e :  N E B C )  w i t h  

c o n n e c t i n g  e l e m e n t s  



p l a c e m a k i n g  e l e m e n t s  &  a m e n i t i e s

Project for Public Spaces



c a t a l y t i c  u s e s
P U B L I C
• f a r m e r ’ s  m a r k e t
• o p e n  a i r  “ h a l l ”

R E S T A U R A N T / C A F É

R E T A I L  – F O C U S  O N  R E C R E A T I O N A L
F O R  K E Y  L O C A T I O N S

H O U S I N G
• m i x e d  u s e ,  “ m o m  &  p o p  s h o p ”  t y p o l o g y
• w a l k - u p s ,  n o  i n t e r n a l  l o a d e d  c i r c u l a t i o nProject for Public Spaces



u s e s  &  
c a t a l y t i c  
l o c a t i o n s



t o n i g h t :  w h a t  w e  w a n t  t o  a c c o m p l i s h

P A R T  I I P A R T  I I IP A R T I

H i s t o r y  o f  t h e  F l a t s

R e v i e w  &  R e f i n e  
P r e l i m i n a r y  V i s i o n

• c h a r a c t e r  
• s c a l e
• u s e s
• p l a c e m a k i n g  e l e m e n t s  

&  a m e n i t i e s
• c a t a l y t i c  l o c a t i o n s  

F i n a l i z e  G o a l s P l a c e m a k i n g D i s c u s s  P u b l i c  
V i s i o n i n g  S e s s i o n  1

C o n f i r m  2 0 3 0  c o m m i t t e e  
f a c i l i t a t o r s



f o r m a t



f o r m a t



s c h e d u l e  d a t e

w h e r e ?
r a i n ?





c o m m u n i t y  m e e t i n g  1   : :  P L A C E M A K I N G
V I S I O N  &  I D E A S

S e p t e m b e r  1 5 ,  2 0 2 2



A g e n d a

• welcome
• INTRODUCTION & BACKGROUND

• ACTIVITY 2 - Name the District

• ACTIVITY 3 – Visual Preference Survey 

• ACTIVITY 4 - Catalytic Places Brainstorming
• closing 

1

4

3

2



P r o j e c t  L i m i t s1



d i s c o v e r y

S c h e d u l e

k i c k o f f  
m e e t i n g

c o m m u n i t y  
m e e t i n g  1 :  

p l a c e m a k i n g
i d e a s  

c o m m u n i t y
m e e t i n g  2 :  

p l a c e m a k i n g  c o n c e p t s
&  c o n n e c t i v i t y  i d e a s

c o m m u n i t y  
m e e t i n g  3 :

c o n n e c t i v i t y  
c o n c e p t s

v i s i o n  &  p l a c e m a k i n g c o n n e c t i v i t y  s t u d y

p r e l i m i n a r y  
p l a c e m a k i n g  

c o n c e p t s

f i e l d  t r i p

2 0 3 0  m t g  
i d e a s

c o n n e c t i v i t y  
m a s t e r  p l a n  &  
c o s t  e s t i m a t e

p i r i e a s s o c i a t e s :  v i s i o n  &  p l a c e m a k i n g
S L R :  c o n n e c t i v i t y  s t u d y

j u n em a y j u l y / a u g . s e p t e m b e r o c t o b e r

f i n a l
c o n n e c t i v i t y

r e p o r tb a c k g r o u n d  
a n a l y s i s

d e c e m b e rn o v e m b e r j a n u a r y

1



W h a t  We  A s k  o f  Yo u1

DREAM



W h a t  We  A s k  o f  Yo u1



W h a t  We  A s k  o f  Yo u1



P l a c e m a k i n g  P r o j e c t  G o a l s
R e s i d e n t  &  B u s i n e s s  O w n e r  
S u r v e y  Ta k e - a w a y s

• D e f i n e  b o u n d a r i e s ,  s e n s e  o f  a r r i v a l

• D e v e l o p  u n i q u e  i d e n t i t y ,  c h a r a c t e r

• I m p r o v e  m u l t i m o d a l  s a f e t y  &  a c c e s s

• C r e a t e  d i v e r s e  u s e s ,  o c c u p a n c i e s

• D e v e l o p  u s e s  f o r  a l l  a g e s ,  f a m i l i e s

• C o n n e c t  t o  t r a i l s  &  n a t u r e  a s s e t s

• D i v e r s i f y  t a x  b a s e ,  g r o w  b u s i n e s s  
r o l l s

• S u s t a i n a b l e  i n f r a s t r u c t u r e  a s  a  
d i f f e r e n t i a t o r

GOALS
• C r e a t e  a  u n i q u e ,  s a f e ,  c o n n e c t e d  

p l a c e  b a s e d  o n  n a t u r e - f o r w a r d  
W o o d b r i d g e  c h a r a c t e r  &  s u s t a i n a b l e  
s t r a t e g i e s  ( c h a r a c t e r  o f  p l a c e )

• E n c o u r a g e  c o m b i n a t i o n  
r e s i d e n t i a l / c o m m e r c i a l  d e v e l o p m e n t  
&  r e c r e a t i o n a l  u s e s  t h a t  f o c u s  o n  
f a m i l i e s  &  a l l  a g e  g r o u p s  ( b u i l d i n g  &  
u s e  t y p o l o g i e s )

• D e v e l o p  a  s m a l l - b u s i n e s s  f o c u s  
m a n a g e d  d i s t r i c t  t h a t  i s  a n  a r e a  
d e s t i n a t i o n  a n d  p r o v i d e s  f o r  r e s i d e n t  
n e e d s  ( e c o n o m i c  d e v e l o p m e n t )

1



M i n i n g  f o r  C l u e s  - O b s e r v a t i o n s1



b o t h a n d

1 M i n i n g  f o r  C l u e s  - O b s e r v a t i o n s



G e o g r a p h y  a n d  P a s t  U s e s

K o n o l d ’ s P o n d  &  t h e  Q u a r r y  - p h o t o  f r o m  S i m o n  D o n a t o ’ s  
“ H i s t o r y  o f  t h e  W e s t  R i v e r  V a l l e y ”  b l o g  
h t t p s : / / w e s t r i v e r v a l l e y . w o r d p r e s s . c o m /

1



Project for Public Spaces

B i n g  m a p sC T  S t a t e  L i b r a r y  C o l l e c t i o n  
A e r i a l  S u r v e y

1 1 9 3 4  2 0 2 2



D i s t r i c t  C h a r a c t e r :
N a t u r e - F o r w a r d
• m a x i m i z e  g e o g r a p h i c a l  r e s o n a n c e

• i n f o r m a l  b u t  t i d y  c h a r a c t e r

• n o t  t o o  d e n s e ;  o p e n  a n d  a i r y  

1



A c t i v i t y :  N a m e  t h e  D i s t r i c t2

• T h e  F l a t s

• W o o d b r i d g e  D i s t r i c t

• W e s t  R i v e r  D i s t r i c t

• W e s t  R o c k  V a l e

• T h e  Tu n n e l  F l a t s  



A c t i v i t y :  V i s u a l  P r e f e r e n c e  
S u r v e y  

3



A c t i v i t y :  C a t a l y t i c  L o c a t i o n s  
B r a i n s t o r m i n g  

4



A c t i v i t y :  N a m e  t h e  D i s t r i c t

R E S U L T S



P L A C E M A K I N G
TH AN K YOU !             V I S I O N  &  I D E A S

S e p t e m b e r  1 5 ,  2 0 2 2



w o r k  g r o u p  s e s s i o n  3
9 / 2 8 / 2 0 2 2



t o n i g h t ’ s  a g e n d a
1 . R e v i e w  2 0 3 0  C o m m i t t e e  f e e d b a c k  o f  l a s t  c o m m u n i t y  m e e t i n g

2 . A d d e d  i t e r a t i o n  o f  V i s i o n i n g  I d e a s / S o l u t i o n s  a t  n e x t  c o m m u n i t y  m e e t i n g

3 . S u m m a r y  o f  I n p u t  f r o m  t h e  C o m m u n i t y  M e e t i n g :
a ) V i s u a l  P r e f e r e n c e  S u r v e y s
b ) N a m e  p r e f e r e n c e
c ) D e s t i n a t i o n  b r a i n s t o r m i n g
d ) M a p  s k e t c h e s

4 . I n t r o  t o  C o n n e c t i v i t y  W o r k ,  S L R
a ) S L R  t r a f f i c  a n d  d a t a  a n a l y s i s
b ) I n i t i a l  R e v i e w  o f  O p p o r t u n i t i e s  a n d  C o n s t r a i n t s

5 . L o o k i n g  a h e a d
a ) To p i c s  f o r  n e x t  p u b l i c  s e s s i o n
b ) C o n f i r m  d a t e  o f  n e x t  s e s s i o n



d i s c o v e r y

o v e r v i e w :  w h e r e  w e ’ r e  h e a d e d

k i c k o f f  
m e e t i n g

c o m m u n i t y  
m e e t i n g  1 :  

p l a c e m a k i n g
i d e a s  

c o m m u n i t y
m e e t i n g  2 :  

p l a c e m a k i n g  c o n c e p t s
&  c o n n e c t i v i t y  i d e a s

c o m m u n i t y  
m e e t i n g  3 :

c o n n e c t i v i t y  
c o n c e p t s

v i s i o n  &  p l a c e m a k i n g S L R  c o n t .

p r e l i m i n a r y  
p l a c e m a k i n g  

c o n c e p t s

f i e l d  t r i p

2 0 3 0  m t g  
i d e a s

c o n n e c t i v i t y  
m a s t e r  p l a n  &  
c o s t  e s t i m a t e

p i r i e a s s o c i a t e s :  v i s i o n  &  p l a c e m a k i n g
S L R :  c o n n e c t i v i t y  s t u d y

j u n em a y j u l y / a u g . s e p t e m b e r o c t o b e r

f i n a l
c o n n e c t i v i t y

r e p o r tb a c k g r o u n d  
a n a l y s i s

d e c e m b e rn o v e m b e r j a n u a r y



t o n i g h t ’ s  a g e n d a
1 . R e v i e w  2 0 3 0  C o m m i t t e e  f e e d b a c k  o f  l a s t  c o m m u n i t y  m e e t i n g

2 . A d d e d  i t e r a t i o n  o f  V i s i o n i n g  I d e a s / S o l u t i o n s  a t  n e x t  c o m m u n i t y  m e e t i n g

3 . S u m m a r y  o f  I n p u t  f r o m  t h e  C o m m u n i t y  M e e t i n g :
a ) V i s u a l  P r e f e r e n c e  S u r v e y s
b ) N a m e  p r e f e r e n c e
c ) D e s t i n a t i o n  b r a i n s t o r m i n g
d ) M a p  s k e t c h e s

4 . I n t r o  t o  C o n n e c t i v i t y  W o r k ,  S L R
a ) S L R  t r a f f i c  a n d  d a t a  a n a l y s i s
b ) I n i t i a l  R e v i e w  o f  O p p o r t u n i t i e s  a n d  C o n s t r a i n t s

5 . L o o k i n g  a h e a d
a ) To p i c s  f o r  n e x t  p u b l i c  s e s s i o n
b ) C o n f i r m  d a t e  o f  n e x t  s e s s i o n



a )  v i s u a l  p r e f e r e n c e  s u r v e y s



a )  v i s u a l  p r e f e r e n c e  s u r v e y s

Major Road - Landscape Character

1. Cultivated 2. Pastoral 3. Pollinator

Major Road - Landscape Density

4. Open 5. Mixed 6. Dense

Major Road - Landscape Integration

7. Apart 8. Blended 9. Edge/Barrier



a )  v i s u a l  p r e f e r e n c e  s u r v e y s

Side Streets - Landscape Character

1. Cultivated 2. Pastoral 3. Pollinator

Side Streets - Landscape Density

4. Open 5. Mixed 6. Dense

Side Streets - Landscape Integration

7. Apart 8. Blended 9. Edge/Barrier



a )  v i s u a l  p r e f e r e n c e  s u r v e y s



Major Roads - Safety

1. Fencing 2. On-Street Parking 3. Bioswales

Major Roads - Fixtures

4. Bike Racks 5. Lighting 6. Benches

Major Roads - Paths

7. Loose Surface 8. Mixed Surface 9. Hard Surface

a )  v i s u a l  p r e f e r e n c e  s u r v e y s



Side Streets - Safety

1. Fencing 2. On-Street Parking 3. Bioswales

Side Streets - Fixtures

4. Bike Racks 5. Lighting 6. Benches

Side Streets - Paths

7. Loose Surface 8. Mixed Surface 9. Hard Surface

a )  v i s u a l  p r e f e r e n c e  s u r v e y s



a )  v i s u a l  p r e f e r e n c e  s u r v e y s



a )  v i s u a l  p r e f e r e n c e  s u r v e y s

Built Environment - Types

1. Mom and Pop 2. Non-Streetwall 3. Barn-Inspired

Built Environment - Street Edge

4. Landscaped 5. Layered 6. Inside-Out

Built Environment - Character

7. Informal 8. Rural 9. Agri-Industrial



a )  v i s u a l  p r e f e r e n c e  s u r v e y s



Outdoor Recreation

1. Nature Trails 2. River Walk 3. Ballfields Other

Outdoor Activities

4. Bocce 5. Pickleball 6. Disc Golf Other

Attractions

7. Farmer's Market 8. Performance 9. Walking Tours Other

a )  v i s u a l  p r e f e r e n c e  s u r v e y s



b )  n a m e  p r e f e r e n c e



c )  d e s t i n a t i o n  b r a i n s t o r m



d )  m a p  s k e t c h e s



d )  m a p  s k e t c h e s



d )  m a p  s k e t c h e s



t o n i g h t ’ s  a g e n d a
1 . R e v i e w  2 0 3 0  C o m m i t t e e  f e e d b a c k  o f  l a s t  c o m m u n i t y  m e e t i n g

2 . A d d e d  i t e r a t i o n  o f  V i s i o n i n g  I d e a s / S o l u t i o n s  a t  n e x t  c o m m u n i t y  m e e t i n g

3 . S u m m a r y  o f  I n p u t  f r o m  t h e  C o m m u n i t y  M e e t i n g :
a ) V i s u a l  P r e f e r e n c e  S u r v e y s
b ) N a m e  p r e f e r e n c e
c ) D e s t i n a t i o n  b r a i n s t o r m i n g
d ) M a p  s k e t c h e s

4 . I n t r o  t o  C o n n e c t i v i t y  W o r k ,  S L R
a ) S L R  t r a f f i c  a n d  d a t a  a n a l y s i s
b ) I n i t i a l  R e v i e w  o f  O p p o r t u n i t i e s  a n d  C o n s t r a i n t s

5 . L o o k i n g  a h e a d
a ) To p i c s  f o r  n e x t  p u b l i c  s e s s i o n
b ) C o n f i r m  d a t e  o f  n e x t  s e s s i o n
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meeting agenda

•	 schedule

•	 project goals

•	 review last meeting's 
ideas & input

•	 strategies for 
placemaking, refine input

•	 connectivity diagrams 
and planning

•	 identify priority areas
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placemaking

connectivity study

W
oo

db
rid

ge
 B

us
in

es
s 

D
is

tr
ic

t P
la

ce
m

ak
in

g 
St

ud
y

N
ov

em
be

r 2
02

2

3



D
R

AF
T

d i s c o v e r y

c o m m u n i t y  
m e e t i n g  1 :  

p l a c e m a k i n g
i d e a s  

c o m m u n i t y
m e e t i n g  2 :  

p l a c e m a k i n g  c o n c e p t s
&  c o n n e c t i v i t y  i d e a s

c o m m u n i t y  
m e e t i n g  3 :

c o n n e c t i v i t y  
c o n c e p t s

v i s i o n  &  p l a c e m a k i n g c o n n e c t i v i t y  s t u d y

p r e l i m i n a r y  
p l a c e m a k i n g  

c o n c e p t s

f i e l d  t r i p

2 0 3 0  m t g  
i d e a s

c o n n e c t i v i t y  
m a s t e r  p l a n  &  
c o s t  e s t i m a t e

j u n em a y j u l y / a u g . s e p t / o c t

f i n a l
c o n n e c t i v i t y

r e p o r tb a c k g r o u n d  
a n a l y s i s

d e c / j a nn o v e m b e r f e b r u a r y m a r c h
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project goals

•	CHARACTER OF PLACE: Create a 
unique, safe & connected place 
based on nature-forward Woodbridge 
character & sustainable strategies

•	BUILDING & USE TYPOLOGIES: 
Encourage combination residential/
commercial infill development & 
recreational uses that focus on 
families & all age groups

•	"BOTH/AND" TAX BASE: Develop 
a small-business focus managed 
district that is a regional destination 
& provides for resident needs
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descriptor

Woodbridge
West River

Tunnel
Glacier

noun

Flats
District
Village
Farms

rank your choices in 
both categories

make sure to turn in your ballot!

1 is most preferred
4 is least preferred
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session 1 feedback
mapping
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opportunity map
PROJECT LIMITS

TOWN OF WOODBRIDGETOWN OF NEW HAVEN

SIDEWALK

SEWAGE LINE

TREE LINE

FENCE

GUARDRAIL

PARCEL LINE

TOWN LINE
CATCH BASIN
LIGHT
HYDRANT
POLE
SIGNAGE
TREE
ELECTRICAL BOX
MANHOLE
PEDESTRIAN 
SIGNAL

LEGEND

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS

IMPROVE PEDESTRIAN CROSSING AT INTERSECTIONS

CREATE CONNECTION TO TRAIL SYSTEM

CREATE PLEASING EAST/WEST PEDESTRIAN LINK BETWEEN RECREATIONAL RESOURCES

BRADLEY ROAD IMPROVEMENTS TO MIMIC TRADITIONAL “MAIN STREET”

IMPROVE PEDESTRIAN CROSSING (DOT PEDESTRIAN SIGNALS 2023)

CREATE TRAILHEAD TO ACCESS RIVER EDGE

CREATE TRAIL SYSTEM ALONG RIVER

CREATE ACTIVITES ON KONOLD’S POND TO ENHANCE USE (EXAMPLE: JAZZ BAND ON 
THE RIVER/BOAT ATTRACTIONS)

CONSIDER A GONDOLA BETWEEN WEST ROCK AND THE LOWER BUSINESS DISTRICT

CREATE TRAILHEAD/CONNECTION TO WEST ROCK TRAILS

PUT UTILITY LINES BELOW GRADE IN BUSINESS DISTRICT

INCREASE PLANTINGS THROUGHOUT THE BUSINESS DISTRICT

LUCY STREET IS DANGEROUS! ADD ON-STREET PARKING TO ENCOURAGE TRAFFIC 
CALMING

PERFECT AREA FOR AFFORDABLE HOUSING DEVELOPMENT

BRAND AREA AS AN “ENTERTAINMENT DISTRICT” AND A PLACE FOR “DAILY” USE

POTENTIAL CONNECTION TO RIVER (THROUGH RESIDENTIAL LOTS)

CREATE A PEDESTRIAN CORRIDOR/PROMENADE THAT LINKS RESIDENTIAL TO COMMER-
CIAL USES

NEW VEHICULAR & PEDESTRIAN THROUGH STREETS ALLEVIATE CONGESTION AND PRO-
VIDE OPPORTUNITIES FOR FUTURE BUILD-OUT SCENARIOS. 

WALKABLE PLAZAS WITH DIFFERENT CHARACTERISTICS CONNECT BUSINESSES AND AN 
OPEN LAWN SPACE FOR EVENTS LOCATED IN THE HEART OF THE BUSINESS DISTRICT 
(INCLUDE AN AMPITHEATRE FOR MUSIC THAT USES WEST ROCK AS A BACKDROP) 

LANDMARK/ ICONIC TOWER OR SCULPTURE PROVIDES A DESTINATION FOR VIEWS OF 
WEST ROCK

CREATE CLEAR SENSE OF ARRIVAL

CONSIDER A PEDESTRIAN BRIDGE OVER AMITY ROAD

SELDON STREET AREA

• CHANGE THE CHARACTER OF SELDON SO IT DOESN’T FEEL LIKE THE “BACK” OF THE 
DISCTRICT

• IMPROVE PEDESTRIAN INFRASTRUCTURE
• INCREASE VIEWSHEDS TO WEST ROCK
• BRAND THE AREA AS “SELDON SCENE”
• ACTIVATE THE AREA!
• DESIGN A PLACE TO DECOMPRESS

CREATE “INVITING” PEDESTRIAN AND VEHICULAR ENTRANCES INTO SELDON

ADD SIDEWALKS ON BOTH SIDES OF AMITY ROAD

CONSIDER TURNING EAST/ WEST CROSS STREETS INTO ONE-WAY

CONSIDER APARTMENTS ABOVE EXISTING BUILDINGS IN THE SELDON AREA

INVESTIGATE WAYS TO EXPAND BUILDING MASSING ALONG AMITY ROAD

CREATE AN “EXPERIENCE” AND IMPROVE SIDEWALK CONNECTIONS BETWEEN NURSING 
HOME AND BUSINESS DISTRICT (ESPECIALLY DURING SNOW STORMS)

NODE ALONG WEST RIVER FOR PARK, ACCESS, AND/OR PEDESTRIAN BRIDGE

1

1

9
9

5

5

3

3

7
8

7

2

2

11

11

10

10

12

12

13

13

14

14

15

15

16

16

17

17

18

18

19

19

6

6

4

4

8

20

20

21

21
21

22

22

23

23

24

24

24

25

25

26

26

26

27

27

28

28

29

30

30

29

29

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY PUBLIC ENGAGEMENT SESSION #1 RESULTS
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opportunity map
PROJECT LIMITS

TOWN OF WOODBRIDGETOWN OF NEW HAVEN

SIDEWALK

SEWAGE LINE

TREE LINE

FENCE

GUARDRAIL

PARCEL LINE

TOWN LINE
CATCH BASIN
LIGHT
HYDRANT
POLE
SIGNAGE
TREE
ELECTRICAL BOX
MANHOLE
PEDESTRIAN 
SIGNAL

LEGEND

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS

IMPROVE PEDESTRIAN CROSSING AT INTERSECTIONS

CREATE CONNECTION TO TRAIL SYSTEM

CREATE PLEASING EAST/WEST PEDESTRIAN LINK BETWEEN RECREATIONAL RESOURCES

BRADLEY ROAD IMPROVEMENTS TO MIMIC TRADITIONAL “MAIN STREET”

IMPROVE PEDESTRIAN CROSSING (DOT PEDESTRIAN SIGNALS 2023)

CREATE TRAILHEAD TO ACCESS RIVER EDGE

CREATE TRAIL SYSTEM ALONG RIVER

CREATE ACTIVITES ON KONOLD’S POND TO ENHANCE USE (EXAMPLE: JAZZ BAND ON 
THE RIVER/BOAT ATTRACTIONS)

CONSIDER A GONDOLA BETWEEN WEST ROCK AND THE LOWER BUSINESS DISTRICT

CREATE TRAILHEAD/CONNECTION TO WEST ROCK TRAILS

PUT UTILITY LINES BELOW GRADE IN BUSINESS DISTRICT

INCREASE PLANTINGS THROUGHOUT THE BUSINESS DISTRICT

LUCY STREET IS DANGEROUS! ADD ON-STREET PARKING TO ENCOURAGE TRAFFIC 
CALMING

PERFECT AREA FOR AFFORDABLE HOUSING DEVELOPMENT

BRAND AREA AS AN “ENTERTAINMENT DISTRICT” AND A PLACE FOR “DAILY” USE

POTENTIAL CONNECTION TO RIVER (THROUGH RESIDENTIAL LOTS)

CREATE A PEDESTRIAN CORRIDOR/PROMENADE THAT LINKS RESIDENTIAL TO COMMER-
CIAL USES

NEW VEHICULAR & PEDESTRIAN THROUGH STREETS ALLEVIATE CONGESTION AND PRO-
VIDE OPPORTUNITIES FOR FUTURE BUILD-OUT SCENARIOS. 

WALKABLE PLAZAS WITH DIFFERENT CHARACTERISTICS CONNECT BUSINESSES AND AN 
OPEN LAWN SPACE FOR EVENTS LOCATED IN THE HEART OF THE BUSINESS DISTRICT 
(INCLUDE AN AMPITHEATRE FOR MUSIC THAT USES WEST ROCK AS A BACKDROP) 

LANDMARK/ ICONIC TOWER OR SCULPTURE PROVIDES A DESTINATION FOR VIEWS OF 
WEST ROCK

CREATE CLEAR SENSE OF ARRIVAL

CONSIDER A PEDESTRIAN BRIDGE OVER AMITY ROAD

SELDON STREET AREA

• CHANGE THE CHARACTER OF SELDON SO IT DOESN’T FEEL LIKE THE “BACK” OF THE 
DISTRICT

• IMPROVE PEDESTRIAN INFRASTRUCTURE
• INCREASE VIEWSHEDS TO WEST ROCK
• BRAND THE AREA AS “SELDON SCENE”
• ACTIVATE THE AREA!
• DESIGN A PLACE TO DECOMPRESS

CREATE “INVITING” PEDESTRIAN AND VEHICULAR ENTRANCES INTO SELDON

ADD SIDEWALKS ON BOTH SIDES OF AMITY ROAD

CONSIDER TURNING EAST/ WEST CROSS STREETS INTO ONE-WAY

CONSIDER APARTMENTS ABOVE EXISTING BUILDINGS IN THE SELDON AREA

INVESTIGATE WAYS TO EXPAND BUILDING MASSING ALONG AMITY ROAD

CREATE AN “EXPERIENCE” AND IMPROVE SIDEWALK CONNECTIONS BETWEEN NURSING 
HOME AND BUSINESS DISTRICT (ESPECIALLY DURING SNOW STORMS)

NODE ALONG WEST RIVER FOR PARK, ACCESS, AND/OR PEDESTRIAN BRIDGE

1

1

9
9

5

5

3

3

7
8

7

2

2

11

11

10

10

12

12

13

13

14

14

15

15

16

16

17

17

18

18

19

19

6

6

4

4

8

20

20

21

21
21

22

22

23

23

24

24

24

25

25

26

26

26

27

27

28

28

29

30

30

29

29

CREATE PLEASING EAST/WEST PEDESTRIAN LINK BETWEEN RECREATIONAL RESOURCES

BRAND AREA AS AN “ENTERTAINMENT DISTRICT” AND A PLACE FOR “DAILY” USE

NEW VEHICULAR & PEDESTRIAN THROUGH STREETS ALLEVIATE CONGESTION AND PRO-
VIDE OPPORTUNITIES FOR FUTURE BUILD-OUT SCENARIOS. 

SELDON STREET AREA

• CHANGE THE CHARACTER OF SELDON SO IT DOESN’T FEEL LIKE THE “BACK” OF THE 
DISTRICT

ADD SIDEWALKS ON BOTH SIDES OF AMITY ROAD

INVESTIGATE WAYS TO EXPAND BUILDING MASSING ALONG AMITY ROAD

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY PUBLIC ENGAGEMENT SESSION #1 RESULTS
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opportunity map
PROJECT LIMITS

TOWN OF WOODBRIDGETOWN OF NEW HAVEN

SIDEWALK

SEWAGE LINE

TREE LINE

FENCE

GUARDRAIL

PARCEL LINE

TOWN LINE
CATCH BASIN
LIGHT
HYDRANT
POLE
SIGNAGE
TREE
ELECTRICAL BOX
MANHOLE
PEDESTRIAN 
SIGNAL

LEGEND

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS

OPPORTUNITIES
A

A
L

A

1

1

I

I

E

E

E
M M

5

5

5

5

5

5 5

C

C

C

C

C

3

3

G

G

G

G

7

7

7

8

8

8

8

H

H

H

B

B

B

22

2
K

K

J

K

L

M

J

J

J

J

J

J

J

J

J

F

F

F

F

F

6

6

D

D

4

4

WHILE SIDEWALKS EXISTS, THE LACK OF PEDESTRIAN BUFFERS MAKE WALKING ALONG A 
BUSY STATE ROAD FEEL UNCOMFORTABLE

ABILITY TO CONNECT PEDESTRIANS TO THE RIVER

PEDESTRIAN CONNECTIONS TO EXISTING TRAIL SYSTEMS

LARGE OPEN ASPHALT PARKING AREAS PROVIDE FLEXIBILITY FOR FUTURE DEVELOP-
MENT AND IS IN LINE WITH RECOMMENDATIONS FROM THE POCD

EXISTING ROADWAYS PROVIDE OPPORTUNITIES FOR PEDESTRIAN CONNECTIONS TO 
SELDON STREET

CREATE “GATEWAY” ELEMENTS TO DELINEATE BUSINESS DISTRICT AND ALERT MOTOR-
ISTS OF CROSSING PEDESTRIANS

EXISTING AND PROPOSED, ADJACENT RESIDENTIAL AREAS PROVIDE CRITICAL MASS FOR 
ECONOMIC INTERACTIONS WITHIN THE BUSINESS DISTRICT

INFILL & RE-USE DEVELOPMENT AREA (IN KEEPING WITH POCD)

CATALYTIC RECREATIONAL AREA

STREETSCAPE IMPROVEMENTS, BIKE LANES, TREES AND ON-STREET PARKING

PROVIDE BUS STOP SHELTERS AND MULTI-MOBILITY PLAZAS ALONG LUCY STREET AND 
AMITY ROAD

EASTERN PEDESTRIAN PLAZA CREATES LINK BETWEEN BUSINESS DISTRICT AND 
RECREATION AMENITIES 

DEVELOP STREET SCENE ON SELDON STREET AND HAZEL TERRACE

CONSTRAINTS
ACCESS MANAGEMENT IN/OUT OF BUSINESSES AND THE PROXIMTY TO THE ON/OFF 
RAMP CREATE A CONFUSING VEHICULAR SITUATION

LACK OF PEDESTRIAN CROSSING INFRASTRUCTURE TO SELDON STREET

DISTANCE BETWEEN INTERSECTIONS CAUSE DRIVER CONFUSION AND QUEUING ISSUES

PHYSICAL BARRIERS AND DISTANCE BETWEEN BUSINESSES LIMIT PEDESTRAIN CONNEC-
TIONS

LACK OF INTERSECTION COMPONENTS THAT ENFORCE VEHICULAR TRAFFIC CALMING 
AND PEDESTRIAN SAFETY ELEMENTS

BRADLEY ROAD COMMERCIAL AREAS FEEL DISCONNECTED FROM THE CORE BUSINESS 
DISTRICT

ROUTES 63 AND 69 ARE IDENTIFIED AS STATE BICYCLE ROUTES BY CONNECTICUT DE-
PARTMENT OF TRANSPORTATION YET LACK DEDICATED, SEPARATED AND PROTECTED 
BIKE LANES

EAST/WEST CROSS STREETS LACK PROTECTED BIKE LANES

I

I

BUSINESS

RESIDENTIAL

INSTITUTIONAL / INDUSTRIAL

RECREATION AND OPEN SPACE

PLAZA LINK

INTERSECTION IMPROVEMENT

ACCESS MANAGEMENT 

RECREATIONAL LINK

PEDESTRAIN AND VEHICULAR LINK

EXISTING TRAILS

LEGEND

N0’ 150’ 300’

1” 2”WOODBRIDGE BUSINESS CONNECTIVITY STUDY OPPORTUNITIES & CONSTRAINTS
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PROJECT LIMITS

TOWN OF WOODBRIDGETOWN OF NEW HAVEN
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GUARDRAIL
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LIGHT
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WHILE SIDEWALKS EXISTS, THE LACK OF PEDESTRIAN BUFFERS MAKE WALKING ALONG A 
BUSY STATE ROAD FEEL UNCOMFORTABLE

ABILITY TO CONNECT PEDESTRIANS TO THE RIVER

PEDESTRIAN CONNECTIONS TO EXISTING TRAIL SYSTEMS

LARGE OPEN ASPHALT PARKING AREAS PROVIDE FLEXIBILITY FOR FUTURE DEVELOP-
MENT AND IS IN LINE WITH RECOMMENDATIONS FROM THE POCD

EXISTING ROADWAYS PROVIDE OPPORTUNITIES FOR PEDESTRIAN CONNECTIONS TO 
SELDON STREET

CREATE “GATEWAY” ELEMENTS TO DELINEATE BUSINESS DISTRICT AND ALERT MOTOR-
ISTS OF CROSSING PEDESTRIANS

EXISTING AND PROPOSED, ADJACENT RESIDENTIAL AREAS PROVIDE CRITICAL MASS FOR 
ECONOMIC INTERACTIONS WITHIN THE BUSINESS DISTRICT

INFILL & RE-USE DEVELOPMENT AREA (IN KEEPING WITH POCD)

CATALYTIC RECREATIONAL AREA

STREETSCAPE IMPROVEMENTS, BIKE LANES, TREES AND ON-STREET PARKING

PROVIDE BUS STOP SHELTERS AND MULTI-MOBILITY PLAZAS ALONG LUCY STREET AND 
AMITY ROAD

EASTERN PEDESTRIAN PLAZA CREATES LINK BETWEEN BUSINESS DISTRICT AND 
RECREATION AMENITIES 

DEVELOP STREET SCENE ON SELDON STREET AND HAZEL TERRACE

CONSTRAINTS
ACCESS MANAGEMENT IN/OUT OF BUSINESSES AND THE PROXIMTY TO THE ON/OFF 
RAMP CREATE A CONFUSING VEHICULAR SITUATION

LACK OF PEDESTRIAN CROSSING INFRASTRUCTURE TO SELDON STREET

DISTANCE BETWEEN INTERSECTIONS CAUSE DRIVER CONFUSION AND QUEUING ISSUES

PHYSICAL BARRIERS AND DISTANCE BETWEEN BUSINESSES LIMIT PEDESTRAIN CONNEC-
TIONS

LACK OF INTERSECTION COMPONENTS THAT ENFORCE VEHICULAR TRAFFIC CALMING 
AND PEDESTRIAN SAFETY ELEMENTS

BRADLEY ROAD COMMERCIAL AREAS FEEL DISCONNECTED FROM THE CORE BUSINESS 
DISTRICT

ROUTES 63 AND 69 ARE IDENTIFIED AS STATE BICYCLE ROUTES BY CONNECTICUT DE-
PARTMENT OF TRANSPORTATION YET LACK DEDICATED, SEPARATED AND PROTECTED 
BIKE LANES

EAST/WEST CROSS STREETS LACK PROTECTED BIKE LANES

I

I

BUSINESS

RESIDENTIAL

INSTITUTIONAL / INDUSTRIAL

RECREATION AND OPEN SPACE

PLAZA LINK

INTERSECTION IMPROVEMENT

ACCESS MANAGEMENT 

RECREATIONAL LINK

PEDESTRAIN AND VEHICULAR LINK

EXISTING TRAILS

LEGEND

ABILITY TO CONNECT PEDESTRIANS TO THE RIVER

LARGE OPEN ASPHALT PARKING AREAS PROVIDE FLEXIBILITY FOR FUTURE DEVELOP-
MENT AND IS IN LINE WITH RECOMMENDATIONS FROM THE POCD

STREETSCAPE IMPROVEMENTS, BIKE LANES, TREES AND ON-STREET PARKING

LACK OF INTERSECTION COMPONENTS THAT ENFORCE VEHICULAR TRAFFIC CALMING 
AND PEDESTRIAN SAFETY ELEMENTS

ROUTES 63 AND 69 ARE IDENTIFIED AS STATE BICYCLE ROUTES BY CONNECTICUT DE-
PARTMENT OF TRANSPORTATION YET LACK DEDICATED, SEPARATED AND PROTECTED 
BIKE LANES

EAST/WEST CROSS STREETS LACK PROTECTED BIKE LANES

N0’ 150’ 300’

1” 2”WOODBRIDGE BUSINESS CONNECTIVITY STUDY OPPORTUNITIES & CONSTRAINTS
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project goals

•	CHARACTER OF PLACE: Create a 
unique, safe & connected place 
based on nature-forward Woodbridge 
character & sustainable strategies

•	BUILDING & USE TYPOLOGIES: 
Encourage combination residential/
commercial infill development & 
recreational uses that focus on 
families & all age groups

•	"BOTH/AND" TAX BASE: Develop 
a small-business focus managed 
district that is a regional destination 
& provides for resident needs

placemaking strategy A: 
"densify the L"
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Non-Streetwall Layered Informal

Mom and Pop Landscaped Agri - Industrial

Barn- Inspired Inside -Out Rural

Building Type Street Edge Character

Woodbridge Business District Placemaking Study
IDEAS - Community Meeting #1 - 15 Sept 2022

Pirie Associates Architects | SLR Consulting
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6 . 9.

Types Street Edge Character

Built Environment

Built Environment - Types

1. Mom and Pop 2. Non-Streetwall 3. Barn-Inspired

Built Environment - Street Edge

4. Landscaped 5. Layered 6. Inside-Out

Built Environment - Character

7. Informal 8. Rural 9. Agri-Industrial

Mom 
and 
Pop

Barn-
Inspired

Non-Streetwall

Inside -
Out Layered

Land-
scaped

Rural
Informal

Agri -
Industrial

Built Environment

session 1 feedback
visual preference surveys
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densify strategies

existing 1-story commercial use

existing lot / empty parcel

build "up" → 2 to 3-story mixed use

mixed use
incremental development
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primary

cross 
connections

proposed

"L" zone

incremental 
development

build "up" 
over existing

possible 
future mixed 
use



D
R

AF
T

Selden - Existing

Selden - Densified

Built 
Environment

Both Layered and Inside - Out Street Edge Both Informal and Rural CharacterNon-Streetwall Building Type

+ +
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Built 
Environment

Amity - Existing

Amity - Densified

Both Layered and Inside - Out Street Edge Both Informal and Rural CharacterNon-Streetwall Building Type

+ +
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proposed new cross connection
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primary

cross 
connections

proposed

"L" zone

incremental 
infill

build 
"up" over 
existing

possible 
future 
mixed use
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PEDESTRIAN ONLY TRAIL PEDESTRIAN "STREET" 
(EMERGENCY VEHICLE ACCESS ONLY)

AUTO ROAD WITH 
PEDESTRIAN DESIGN
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19PLEASE COMMENT ABOUT EACH IMAGE ON SCALE, DENSITY, “NATURE FORWARD” THEME, ETC.     

FOR THE NEW CONNECTOR BETWEEN LITCHFIELD TURNPIKE AND AMITY ROAD, RANK THE CONNECTION IMAGES IN 
PREFERENCE FROM MOST FAVORITE (1) TO LEAST FAVORITE (3).

Built Environment - Proposed New Connection
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project goals

•	CHARACTER OF PLACE: Create a 
unique, safe & connected place 
based on nature-forward Woodbridge 
character & sustainable strategies

•	BUILDING & USE TYPOLOGIES: 
Encourage combination residential/
commercial infill development & 
recreational uses that focus on 
families & all age groups

•	"BOTH/AND" TAX BASE: Develop 
a small-business focus managed 
district that is a regional destination 
& provides for resident needs

placemaking strategy B: 
"nature-forward activity network"
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Riverwalk Disc Golf Farmers Market

Nature Trails Pickleball Walking Tours

Ballfields Bocce Performance

Outdoor Recreation Outdoor Activities Attractions

Woodbridge Business District Placemaking Study
IDEAS - Community Meeting #1 - 15 Sept 2022

Pirie Associates Architects | SLR Consulting
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5.

6.

7.

8.

9.

Outdoor Recreation Outdoor Activities Attractions

Activities and Amenities

Outdoor Recreation

1. Nature Trails 2. River Walk 3. Ballfields Other

Outdoor Activities

4. Bocce 5. Pickleball 6. Disc Golf Other

Attractions

7. Farmer's Market 8. Performance 9. Walking Tours Other

Performance
Bocce

Ballfields
Farmers
Market

Disc Golf

Riverwalk

Walking 
Tours

Pickle
ball

Nature 
Trails

OtherOther

Activities and Amenities

session 1 feedback
visual preference surveys
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activity loop

exst. trail

new trail

proposed 
connection

park and 
activity 
nodes

existing rec 
area

existing 
building w/ 
rec use

nature-forward activity network
pedestrian / bike paths & riverwalk
activity loop and nodes
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connectivity study
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landscape and streetscape survey takeaways

Major 
Roads 

Side 
Streets

Cultivated Character

Cultivated & Pollinator 
Character

Use Landscape 
as Edge/Barrier

Blended Planting/
Hardscape

Safety Elements: Bioswales & 
On-street parking

Mixed Density

Mixed Density Lighting & 
Benches

Both Mixed Surface and 
Hard Surface Pathways

Mixed Surface Pathways

LightingSafety Elements: Fencing, 
Bioswales & On-street parking

W
oo

db
rid

ge
 B

us
in

es
s 

D
is

tr
ic

t P
la

ce
m

ak
in

g 
St

ud
y

N
ov

em
be

r 2
02

2

24
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS
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NOTES
1. INFORMATION COMPILED FROM THE TOWN OF

WOODBRIDGE GIS AND ASSESSOR ON JUNE 2022
AND SHOULD BE CONSIDERED APPROXIMATE

LEGEND

ZONE BOUNDARY

ZONE

PROPERTY LINE

PROJECT LIMITS

MAP/BLOCK/LOT    2301/1000/1733

DEV1

PROPERTIES WITHIN APPROXIMATE PROJECT LIMITS

DEV1

DEV1

BB

DEV2
BB

BB

DEV1

GB

GB

GB

GB

GB

GB

BI

C

C

BI
D

BI

BI

C

DEV2

BB

WOODBRIDGE BUSINESS CONNECTIVITY STUDY ZONING MAP

GB
GENERAL BUSINESS

BI
BUSINESS / INDUSTRIAL

DEV 1
DEVELOPMENT DISTRICT 1

DEV 2
DEVELOPMENT DISTRICT 2

D
RESIDENTIAL D

BB
RESIDENTIAL BB

P
PARK

A
RESIDENTIAL A

C
RESIDENTIAL C

ZONING CLASSFICATIONS

SUMMARY:

1. RESIDENTIAL ZONES                            

SURROUNDING BUSINESS ZONES    

ENCOURAGE WALKING TO RETAIL 

AMENITIES 

TOWN OF WOODBRIDGE

TO
W

N
 O

F 
HA

M
DE

N

TOWN OF NEW HAVEN

PROJECT LIMITS

GREENSPACE

TRAILS

LEGEND

WOODBRIDGE BUSINESS CONNECTIVITY STUDY GREENSPACE AND RECREATIONAL OPPORTUNITIES
N0’ 200’ 400’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY ANALYSIS



WOODBRIDGE BUSINESS CONNECTIVITY STUDY VEHICULAR CIRCULATION

SUMMARY:

1.  STATE ROADS QUANTITY OF  VEHICLES 

AND SPEEDS  DISCOURAGE 

PEDESTRAIN USE ADDS TO THE  

FEELINGS OF CONGESTION

2.  LUCY STREET (FOLLOWED BY 

BRADLEY) ACTS AS THE MAIN EAST/

WEST LINK BETWEEN STATE ROADS 

AND TRAVELING VEHICLES HEADING 

NORTH



WOODBRIDGE BUSINESS CONNECTIVITY STUDY VEHICULAR COLLISIONS

SUMMARY:

1. DENSITY OF VEHICULAR COLLISIONS 

OCCUR ALONG SOUTHERN  PORTION OF 

LITCHFIELD TURNPIKE AT INTERFACE OF 

ON/OFF RAMP AND LUCY STREET /

MERRIT AVENUE 

2. ACCIDENTS OCCUR ON BOTH ENDS 

OF LUCY DUE TO ITS EAST / WEST     

IMPORTANCE

3. CONSIDERABLE AMOUNT OF 

COLLISIONS AT BRADLEY ROAD                       

INTERSECTION LIKELY DUE TO 

VEHICULAR SPEEDS ON STATE ROADS



WOODBRIDGE BUSINESS CONNECTIVITY STUDY SIDEWALKS

N0’ 120’ 240’

1” 2”

EXISTING SIDEWALK

DETERIORATED 

SIDEWALK

MISSING SIDEWALK

LEGEND

PROJECT LIMITS

TOWN OF WOODBRIDGETOWN OF NEW HAVEN

SIDEWALK

SEWAGE LINE

TREE LINE

FENCE

GUARDRAIL

PARCEL LINE

TOWN LINE
CATCH BASIN
LIGHT
HYDRANT
POLE
SIGNAGE
TREE
ELECTRICAL BOX
MANHOLE
PEDESTRIAN 
SIGNAL

LEGEND

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS

SUMMARY:

1.	WHILE SOME SIDEWALKS EXIST IN THE 

PROJECT AREA, MOST OF THEM LACK 

PHYSICAL OR VISUAL BUFFERS FROM 

VEHICLES 

2.	LACK OF SIDEWALKS IN THE SELDON 

AREA AND AMITY ROAD LIMIT SAFE 

PEDESTRAIN CONNECTIONS BETWEEN 

BUSINESSES 

3.	LACK OF SIDEWALKS EAST OF              

LITCHFIELD TURNPIKE DISCOURAGES 

PEDESTRAIN MOVEMENT TO CENTRAL 

DOWNTOWN  BUSINNESS DISTRICT



WOODBRIDGE BUSINESS CONNECTIVITY STUDY PEDESTRAIN COUNTS

SUMMARY:

1.	MAJORITY OF PEDESTRIANS WERE 

IDENTIFIED AT LANDIN / AMITY ROAD 

INTERSECTION AND ALONG THE 

SOUTHERN LEG OF THE LITCHFIELD 

TURNPIKE

2.	MODERATE PEDESTRIAN ACTIVITY WAS 

OBSERVED AT METTLER / AMITY AND 

LUCY / AMITY INTERSECTIONS



PROJECT LIMITS

TOWN OF WOODBRIDGETOWN OF NEW HAVEN

SIDEWALK

SEWAGE LINE

TREE LINE

FENCE

GUARDRAIL

PARCEL LINE

TOWN LINE
CATCH BASIN
LIGHT
HYDRANT
POLE
SIGNAGE
TREE
ELECTRICAL BOX
MANHOLE
PEDESTRIAN 
SIGNAL

LEGEND

N0’ 150’ 300’

1” 2”

WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS
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TOWN OF WOODBRIDGETOWN OF NEW HAVEN

PROJECT LIMITS

WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY R.O.W. ANALYSIS

MAP KEY
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R
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W

JUNE STREET

SELDON STREET

A

A

B

B

N

C

R
O

W

R
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W

AMITY ROAD / RT. 63

C

EXISTING

DISCLAIMER:
EXISTING CONDITIONS INFORMATION HAS BEEN TAKEN 
FROM AVAILABLE GIS SOURCES AND AERIAL MAPPING, 
THEREFORE MAY NOT BE ACCURATE. PROPERTY AND 
TOPOGRAPHIC SURVEY WILL NEED TO BE COMPLETED 
TO ACCURATELY VERIFY FIELD CONDITIONS PRIOIR TO 
IMPLEMENTATION.
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY 
PROCESS: EXISTING TO PROPOSED
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PROPOSED SECTION

EXISTING SECTION

EXISTING STREET VIEW



WOODBRIDGE BUSINESS CONNECTIVITY STUDY CONNECTIVITY SCENARIOS

- 11’ DRIVE LANES

- MOST EFFICIENT

- SAFELY CONVEYS MULTIPLE 
ACTIVE TRANSPORTATION 
MODES (BIKE, SCOOTER, 
PEDESTRAIN)

- PROVIDES GATHERING 
SPACES AND AMENITIES (BUS 
SHELTERS, BENCHES, 
LIGHTING, BIKE RACKS)  
ADJACENT TO MULTI-MODAL 
PATH

- ABILITY TO INCREASE TREE 
CANOPY TO SHADE 
STREETSCAPE

- PROVIDES SEPARATION 
BETWEEN VEHICLES AND 
PEDESTRIANS

- 11’ DRIVE LANES

- PROVIDES ONE-WAY TRAVEL 
FOR BICYCLISTS (ON 
PROTECTED STRIPED 
ROADWAY)

- PROVIDES SIDEWALK ON ONE 
SIDE OF THE ROAD

- ABILITY TO INCREASE TREE 
CANOPY TO SHADE 
STREETSCAPE

- PROVIDES SEPARATION 
BETWEEN VEHICLES AND 
PEDESTRIANS

- 11’ DRIVE LANES

- MOST EFFICIENT

- WHERE RIGHT-OF-WAY 
DIMENSIONS PROHIBITS 
PROTECTED BIKE LANE, 
SHARROWS PROVIDE ACCESS 
AND VEHICULAR AWARENESS 
TO VEHICLES (“SHARE THE 
ROAD”)

- APPLICABLE TO LOW 
VEHICULAR VOLUME AND LOW 
SPEED ROADWAYS

- ABILITY TO INCREASE TREE 
CANOPY TO SHADE 
STREETSCAPE

- PROVIDES SEPARATION 
BETWEEN VEHICLES AND 
PEDESTRIANS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY CONNECTIVITY PLAN

N0’ 120’ 240’

1” 2”

MULTI-MODAL PATH

PROTECTED BIKE LANE

SHARROWS

LEGEND

SUMMARY:

1. BECAUSE OF LOW VEHICULAR VOLUME AND 
TRAVEL SPEEDS, AS WELL AS LIMITED SPACE, 
HAZEL, SELDON, JUNE, AND BANK STREETS 
WILL BENEFIT FROM SHARROWS. SIDEWALKS 
CAN BE PROVIDED FOR SAFE PEDESTRIAN 
CONNECTIONS BETWEEN BUSINESSES.

2. AMITY, BRADLEY, LANDIN, LUCY, AND 
SOUTH BRADLEY (HEADING NORTH) HAVE 
EXPANSIVE RIGHT-OF-WAYS AND ALLOW FOR 
MULTI-MODAL PATHS TO CONNECT BOTH 
BICYCLISTS AND PEDESTRAINS TO THE 
CENTRAL BUSINESS DISTRICT. THIS WILL 
COINCIDE WITH THE NATURE FORWARD 
ACTIVITY LOOP.

3. LITCHFIELD TURNPIKE (SOUTH OF LANDIN) 
HAS RIGHT-OF-WAY DIMENSIONAL 
CONSTRAINTS AND THEREFORE CAN ONLY 
ACCOMMODATE SHARROWS. SIDEWALKS CAN 
BE PROVIDED FOR PEDESTRIANS.

4. BECAUSE OF LOW VEHICULAR VOLUME 
AND TRAVEL SPEEDS, AS WELL AS LIMITED 
SPACE, SOUTH BRADLEY ROAD (HEADING 
SOUTH) USES SHARROWS TO CONNECT 
BICYCLISTS TO THE EXISTING PARK. 
SIDEWALKS CAN BE PROVIDED FOR 
PEDESTRIANS. 

5. LUNAR AND RESEARCH DRIVE CAN 
ACCOMMODATE PROTECTED BIKE LANES TO 
COINCIDE WITH THE NATURE-FORWARD 
ACTIVITY LOOP FOR BUSINESSES. SIDEWALKS 
CAN BE PROVIDED FOR PEDESTRIANS.
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY 
PRIORITY OF IMPLEMENTATION

RANK THESE DEVELOPMENT ZONES IN ORDER OF IMPLEMENTATION PRIORITY 
(1 BEING MOST IMPORTANT, 11 BEING LEAST IMPORTANT)

RANK (1-11) DEVELOPMENT ZONE (SEE ABOVE MAP FOR LOCATION)
CONNECTIVITY 
SCENARIO

A: HAZEL, SELDON, JUNE, & BANK

B: AMITY (FROM TOWN LINE TO BRADLEY)

C: BRADLEY (BETWEEN AMITY AND LITCHFIELD)

D: LANDIN STREET

E: LUCY STREET

F: LITCHFIELD (BETWEEN LANDIN AND LAWRENCE)

G: LITCHFIELD (FROM TOWN LINE TO LANDIN)

H: BRADLEY & SOUTH BRADLEY (GOING NORTH)

I: SOUTH BRADLEY (GOING SOUTH)

J: LUNAR DRIVE

K: RESEARCH DRIVE
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY ANALYSIS

WOODBRIDGE BUSINESS CONNECTIVITY STUDY SIDEWALKS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY PEDESTRAIN COUNTS WOODBRIDGE BUSINESS CONNECTIVITY STUDY VEHICULAR COLLISIONS (2019-2022)

1 PEDESTRIAN COLLISION 
2017

1 PEDESTRIAN COLLISION 
2018
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY CONNECTIVITY SCENARIOS

- 11’ DRIVE LANES

- MOST EFFICIENT

- SAFELY CONVEYS MULTIPLE 
ACTIVE TRANSPORTATION 
MODES (BIKE, SCOOTER, 
PEDESTRAIN)

- PROVIDES GATHERING 
SPACES AND AMENITIES (BUS 
SHELTERS, BENCHES, 
LIGHTING, BIKE RACKS)  
ADJACENT TO MULTI-MODAL 
PATH

- ABILITY TO INCREASE TREE 
CANOPY TO SHADE 
STREETSCAPE

- PROVIDES SEPARATION 
BETWEEN VEHICLES AND 
PEDESTRIANS

- 11’ DRIVE LANES

- PROVIDES ONE-WAY TRAVEL 
FOR BICYCLISTS (ON 
PROTECTED STRIPED 
ROADWAY)

- PROVIDES SIDEWALK ON ONE 
SIDE OF THE ROAD

- ABILITY TO INCREASE TREE 
CANOPY TO SHADE 
STREETSCAPE

- PROVIDES SEPARATION 
BETWEEN VEHICLES AND 
PEDESTRIANS

- 11’ DRIVE LANES

- MOST EFFICIENT

- WHERE RIGHT-OF-WAY 
DIMENSIONS PROHIBITS 
PROTECTED BIKE LANE, 
SHARROWS PROVIDE ACCESS 
AND VEHICULAR AWARENESS 
TO VEHICLES (“SHARE THE 
ROAD”)

- APPLICABLE TO LOW 
VEHICULAR VOLUME AND LOW 
SPEED ROADWAYS

- ABILITY TO INCREASE TREE 
CANOPY TO SHADE 
STREETSCAPE

- PROVIDES SEPARATION 
BETWEEN VEHICLES AND 
PEDESTRIANS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY CONNECTIVITY PLAN

N0’ 120’ 240’

1” 2”

MULTI-MODAL PATH

PROTECTED BIKE LANE

SHARROWS

SIDEWALK CONNECTION TO 

NEIGHBORHOOD

LEGEND

SUMMARY:

1. BECAUSE OF LOW VEHICULAR VOLUME AND 
TRAVEL SPEEDS, AS WELL AS LIMITED SPACE, 
HAZEL, SELDON, JUNE, AND BANK STREETS 
WILL BENEFIT FROM SHARROWS. SIDEWALKS 
CAN BE PROVIDED FOR SAFE PEDESTRIAN 
CONNECTIONS BETWEEN BUSINESSES.

2. AMITY, BRADLEY, LANDIN, LUCY, AND 
SOUTH BRADLEY (HEADING NORTH) HAVE 
EXPANSIVE RIGHT-OF-WAYS AND ALLOW FOR 
MULTI-MODAL PATHS TO CONNECT BOTH 
BICYCLISTS AND PEDESTRAINS TO THE 
CENTRAL BUSINESS DISTRICT. THIS WILL 
COINCIDE WITH THE NATURE FORWARD 
ACTIVITY LOOP.

3. LITCHFIELD TURNPIKE (SOUTH OF LANDIN) 
HAS RIGHT-OF-WAY DIMENSIONAL 
CONSTRAINTS AND THEREFORE CAN ONLY 
ACCOMMODATE SHARROWS. SIDEWALKS CAN 
BE PROVIDED FOR PEDESTRIANS.

4. BECAUSE OF LOW VEHICULAR VOLUME 
AND TRAVEL SPEEDS, AS WELL AS LIMITED 
SPACE, SOUTH BRADLEY ROAD (HEADING 
SOUTH) USES SHARROWS TO CONNECT 
BICYCLISTS TO THE EXISTING PARK. 
SIDEWALKS CAN BE PROVIDED FOR 
PEDESTRIANS. 

5. LUNAR AND RESEARCH DRIVE CAN 
ACCOMMODATE PROTECTED BIKE LANES TO 
COINCIDE WITH THE NATURE-FORWARD 
ACTIVITY LOOP FOR BUSINESSES. SIDEWALKS 
CAN BE PROVIDED FOR PEDESTRIANS.

6. CONSIDER ALLEVIATING VEHICULAR 
CONGESTION ON LITCHFIELD / LUCY STREET 
BY CREATING A MULTI-MODAL EAST /  WEST 
CONNECTION

PROJECT LIMITS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS
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"New Connector" 
Character Preferences

from Public Session 2 survey

Woodbridge Public Session - November 29
Visual Preference Survey Results

*Note: If a survey indicated an X in one box and no other category, a "1" was recorded.

Top Votes

Pedestrian Only Trail

Pedestrian "Street" (Emergency Vehicle Access Only)

Auto Road with Pedestrian Design

First Choice Second Choice Third Choice
Vote Percentage for 
First Choice

Vote Percentage of 
1st & 2nd

BBuuiilltt  EEnnvviirroonnmmeenntt  --  PPrrooppoosseedd  NNeeww  CCoonnnneeccttiioonn
Pedestrian Only Trail 1 4 15 3.7% 10.9%
Pedestrian "Street" (Emergency Vehicle Access Only) 12 10 0 44.4% 47.8%
Auto Road with Pedestrian Design 14 5 4 51.9% 41.3%

New Connector Character
Rank the Conneciton images in preference 
from Most Favorite (1) to Least Favorite 
(3). 

Woodbridge Public Session - November 29
Visual Preference Survey Comments

PPeeddeessttrriiaann  OOnnllyy  TTrraaiill
PPeeddeessttrriiaann  ""SSttrreeeett""  

((EEmmeerrggeennccyy  VVeehhiiccllee  AAcccceessss  
OOnnllyy))

AAuuttoo  RRooaadd  wwiitthh  PPeeddeessttrriiaann  
DDeessiiggnn

6 Cars would need access. People 
don't live in walking distance.

8 Does not seem additive, Provides 
no benefit to 
densification/access

Opportunity for streetside 
business/pedestrian-friendly 
attractions is preferred

Seems like it would add to 
traffic/safety concerns

10 This one - not so much Both of these [1, 2] seem to be 
most supportive of existing + 
new business

Both of these [1, 2] seem to be 
most supportive of existing + new 
business

11 I like this version because it 
compromises/provides the road 
to connect Rt 63 & 69 but also 
provides new business building & 
a lovely pedestrian walkway.

15 I don't see how this diagram 
addresses "business"

Small gathering areas are clean, 
open & inviting with few, small 
businesses. Should incorporate 
dog park area

This is too "city-like" for my taste.

17 Nope "ok" For this specific context, this is 
more vital than "nature forward."

25 not appropriate for this location This would be fine, too. To be able to close entrances on 
Litchfield Pike
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BBuuiilltt  EEnnvviirroonnmmeenntt  --  PPrrooppoosseedd  NNeeww  CCoonnnneeccttiioonn
New Connector Character
Rank the Connection images in preference from Most Favorite (1) to Least Favorite (3). 
Please comment about each image on scale, density, "nature forward" theme, etc.

Woodbridge Public Session - November 29
Visual Preference Survey Comments

PPeeddeessttrriiaann  OOnnllyy  TTrraaiill
PPeeddeessttrriiaann  ""SSttrreeeett""  

((EEmmeerrggeennccyy  VVeehhiiccllee  AAcccceessss  
OOnnllyy))

AAuuttoo  RRooaadd  wwiitthh  PPeeddeessttrriiaann  
DDeessiiggnn

6 Cars would need access. People 
don't live in walking distance.

8 Does not seem additive, Provides 
no benefit to 
densification/access

Opportunity for streetside 
business/pedestrian-friendly 
attractions is preferred

Seems like it would add to 
traffic/safety concerns

10 This one - not so much Both of these [1, 2] seem to be 
most supportive of existing + 
new business

Both of these [1, 2] seem to be 
most supportive of existing + new 
business

11 I like this version because it 
compromises/provides the road 
to connect Rt 63 & 69 but also 
provides new business building & 
a lovely pedestrian walkway.

15 I don't see how this diagram 
addresses "business"

Small gathering areas are clean, 
open & inviting with few, small 
businesses. Should incorporate 
dog park area

This is too "city-like" for my taste.

17 Nope "ok" For this specific context, this is 
more vital than "nature forward."

25 not appropriate for this location This would be fine, too. To be able to close entrances on 
Litchfield Pike
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BBuuiilltt  EEnnvviirroonnmmeenntt  --  PPrrooppoosseedd  NNeeww  CCoonnnneeccttiioonn
New Connector Character
Rank the Connection images in preference from Most Favorite (1) to Least Favorite (3). 
Please comment about each image on scale, density, "nature forward" theme, etc.
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PROJECT LIMITS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS

WOODBRIDGE BUSINESS CONNECTIVITY STUDY 
PRIORITY OF IMPLEMENTATION

RANK THESE DEVELOPMENT ZONES IN ORDER OF IMPLEMENTATION PRIORITY 
(1 BEING MOST IMPORTANT, 11 BEING LEAST IMPORTANT)

RANK (1-11) DEVELOPMENT ZONE (SEE ABOVE MAP FOR LOCATION)
CONNECTIVITY 
SCENARIO

A: HAZEL, SELDON, JUNE, & BANK

B: AMITY (FROM TOWN LINE TO BRADLEY)

C: BRADLEY (BETWEEN AMITY AND LITCHFIELD)

D: LANDIN STREET

E: LUCY STREET

F: LITCHFIELD (BETWEEN LANDIN AND LAWRENCE)

G: LITCHFIELD (FROM TOWN LINE TO LANDIN)

H: BRADLEY & SOUTH BRADLEY (GOING NORTH)

I: SOUTH BRADLEY (GOING SOUTH)

J: LUNAR DRIVE

K: RESEARCH DRIVE
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY R.O.W. ANALYSIS:  AMITY ROAD (#1 RANKING)

MAP KEY

PROPOSED

EXISTING

DISCLAIMER:
EXISTING CONDITIONS INFORMATION HAS BEEN TAKEN 
FROM AVAILABLE GIS SOURCES AND AERIAL MAPPING, 
THEREFORE MAY NOT BE ACCURATE. PROPERTY AND 
TOPOGRAPHIC SURVEY WILL NEED TO BE COMPLETED 
TO ACCURATELY VERIFY FIELD CONDITIONS PRIOIR TO 
IMPLEMENTATION.
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY R.O.W. ANALYSIS:  BRADLEY ROAD (#2 RANKING)

MAP KEY
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EXISTING

DISCLAIMER:
EXISTING CONDITIONS INFORMATION HAS BEEN TAKEN 
FROM AVAILABLE GIS SOURCES AND AERIAL MAPPING, 
THEREFORE MAY NOT BE ACCURATE. PROPERTY AND 
TOPOGRAPHIC SURVEY WILL NEED TO BE COMPLETED 
TO ACCURATELY VERIFY FIELD CONDITIONS PRIOIR TO 
IMPLEMENTATION.
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY R.O.W. ANALYSIS:  LUCY STREET (#3 RANKING)

MAP KEY

PROPOSED

EXISTING

DISCLAIMER:
EXISTING CONDITIONS INFORMATION HAS BEEN TAKEN 
FROM AVAILABLE GIS SOURCES AND AERIAL MAPPING, 
THEREFORE MAY NOT BE ACCURATE. PROPERTY AND 
TOPOGRAPHIC SURVEY WILL NEED TO BE COMPLETED 
TO ACCURATELY VERIFY FIELD CONDITIONS PRIOIR TO 
IMPLEMENTATION.
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY EXISTING CONDITIONS

N0’ 120’ 240’

1” 2”

SIDEWALK

SEWAGE LINE

TREE LINE

FENCE

GUARDRAIL

PARCEL LINE

TOWN LINE
CATCH BASIN
LIGHT
HYDRANT
POLE
SIGNAGE
TREE
ELECTRICAL BOX
MANHOLE
PEDESTRIAN 
SIGNAL

LEGEND

WOODBRIDGE BUSINESS CONNECTIVITY STUDY R.O.W. ANALYSIS

MAP KEY
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DISCLAIMER:
EXISTING CONDITIONS INFORMATION HAS BEEN TAKEN 
FROM AVAILABLE GIS SOURCES AND AERIAL MAPPING, 
THEREFORE MAY NOT BE ACCURATE. PROPERTY AND 
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY ANATOMY OF AN INTERSECTION

Intersections account for the most conflicts between pedestrians, bicyclists and drivers. To 
limit collisions, intersections should be as compact as possible to reduce pedestrian exposure, 

slow vehicles, and facilitate eye contact amongst all users

NACTO - URBAN STREET DESIGN GUIDE
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY INTERSECTION ENLARGEMENTS
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TO ACCURATELY VERIFY FIELD CONDITIONS PRIOIR TO 
IMPLEMENTATION.
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY INTERSECTION ENLARGEMENTS
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TO ACCURATELY VERIFY FIELD CONDITIONS PRIOIR TO 
IMPLEMENTATION.



WOODBRIDGE BUSINESS CONNECTIVITY STUDY INTERSECTION ENLARGEMENTS
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WOODBRIDGE BUSINESS CONNECTIVITY STUDY NEXT STEPS

1. COST ESTIMATES

2. DEVELOP REPORT

FUNDING SOURCES
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Looking at the numbered activity node locations on the screen, please indicate "X" in the box next to any 
activities you think should be suppor ted in each area. If none, then write your preferred activity instead.
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SELDEN 

BOCCE / PICKLEBALL

RIVERWALK TRAILHEAD

PUBLIC GREEN

BOCCE / PICKLEBALL

FARMER'S MARKET

OUTDOOR PERFORMANCE

EV CHARGE PARK
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Woodbridge Public Session - September 15
Visual Preference Survey Results
Survey Number

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 Total Percentage

Nature Forward - Landscape - Major Roads
1. Cultivated 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 17 57%
2. Pastoral 1 1 3%
3. Pollinator 1 1 1 1 1 1 1 1 1 1 1 1 12 40%
4. Open 1 1 1 1 1 1 1 1 8 29%
5. Mixed 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 17 61%
6. Dense 1 1 1 3 11%
7. Apart 1 1 1 1 4 14%
8. Blended 1 1 1 1 1 1 1 1 1 1 10 34%
9. Edge/Barrier 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 52%

1. Cultivated 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 43%
2. Pastoral 1 1 1 1 1 1 6 17%
3. Pollinator 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 40%
4. Open 1 1 1 1 4 12%
5. Mixed 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 23 70%
6. Dense 1 1 1 1 1 1 6 18%
7. Apart 1 1 1 1 1 1 6 18%
8. Blended 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 19 58%
9. Edge/Barrier 1 1 1 1 1 1 1 1 8 24%

1. Fencing 1 1 1 1 1 1 1 1 1 1 1 11 35%

2. On-Street Parking 1 1 1 1 1 1 1 1 1 1 1 11 35%

3. Bioswales 1 1 1 1 1 1 1 1 1 9 29%

4. Bike Racks 1 1 2 6%

5. Lighting 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 20 56%

6. Benches 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 39%

7. Loose Surface 1 1 2 6%

8. Mixed Surface 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 47%

9. Hard Surface 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 47%

1. Fencing 1 1 1 1 1 5 15%

2. On-Street Parking 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 16 48%

3. Bioswales 1 1 1 1 1 1 1 1 1 1 1 1 12 36%

4. Bike Racks 1 1 1 1 1 1 1 7 18%

5. Lighting 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 38%

6. Benches 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 17 44%

7. Loose Surface 1 1 1 1 1 1 6 17%

8. Mixed Surface 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 21 60%

9. Hard Surface 1 1 1 1 1 1 1 1 8 23%

1. Mom and Pop 1 1 1 1 1 1 1 1 8 22%

2. Non-Streetwall 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 22 61%

3. Barn-Inspired 1 1 1 1 1 1 6 17%

Nature Forward - Streetscape - Side Streets

SAFETY
Which image (1-3) is the best strategy for 
separating vehicle from pedestrian traffic?

FIXTURES 
Images 4-6 show fixtures which are intended to 
support inviting pedestrian areas. Which are your 
favorite for the district?

PATHS 
Which image (7-9) feels most appropriate for 
pedestrian areas? (Assume all are safe and 
accessible.)

Built Environment
TYPES
Images 1-3 show scales of buildings that could be 
planned to enhance the sense of place in the 
district. Which is your favorite?

PATHS 
Which image (7-9) feels most appropriate for 
pedestrian areas? (Assume all are safe and 
accessible.)

CHARACTER
Which image (1-3) shows the most appropriate 
character for plantings in the district? 

DENSITY
Which image (4-6) shows the best density for 
public planted areas? 

INTEGRATION 
Which image (7-9) has the ideal integration of 
planting with vehicle-accessed areas?

Nature Forward - Landscape - Side Streets
CHARACTER
Which image (1-3) shows the most appropriate 
character for plantings in the district? 

DENSITY
Which image (4-6) shows the best density for 
public planted areas? 

INTEGRATION 
Which image (7-9) has the ideal integration of 
planting with vehicle-accessed areas?

Nature Forward - Streetscape - Major Roads

SAFETY
Which image (1-3) is the best strategy for 
separating vehicle from pedestrian traffic?

FIXTURES 
Images 4-6 show fixtures which are intended to 
support inviting pedestrian areas. Which are your 
favorite for the district?



4. Landscaped 1 1 2 6%

5. Layered 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 17 52%

6. Inside-Out 1 1 1 1 1 1 1 1 1 1 1 1 1 1 14 42%

7. Informal 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 17 47%

8. Rural 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 15 42%

9. Agri-Industrial 1 1 1 1 4 11%

1. Nature Trails 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 18 38%
2. River Walk 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 21 44%
3. Ballfields 1 1 1 1 1 1 1 1 1 9 19%
Other 1 1 1 3
4. Bocce 1 1 1 1 1 1 1 1 1 1 1 11 35%
5. Pickleball 1 1 1 1 1 1 1 1 1 9 29%
6. Disc Golf 1 1 1 1 1 1 1 1 1 1 1 11 35%
Other 1 1 1 1 4
7. Farmer's Market 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 22 42%
8. Performance 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 18 35%
9. Walking Tours 1 1 1 1 1 1 1 1 1 1 1 1 12 23%
Other 1

ATTRACTIONS 
Which attractions (7-9) would be the best draw for 
the district?

STREET EDGE
Images 4-6 show different strategies for 
businesses to engage the street edge. Which is 
your favorite?

CHARACTER 
Which built character (7-9) do you think would be 
most appropriate to the district?

Activities and Amenities

OUTDOOR RECREATION
Which recreation activities (1-3) area particular 
asset to the Woodbridge community?

OUTDOOR ACTIVITIES
Which activities (4-6) would you like to see 
brought into/expended in the district? 



Woodbridge Public Session - September 15
Visual Preference Survey Comments

CHARACTER
Which image (1-3) shows the most 
appropriate character for plantings 
in the district? 

DENSITY
Which image (4-6) shows the best 
density for public planted areas? 

INTEGRATION 
Which image (7-9) has the ideal 
integration of planting with vehicle-
accessed areas?

SAFETY
Which image (1-3) is the best 
strategy for separating vehicle from 
pedestrian traffic?

FIXTURES 
Images 4-6 show fixtures which are 
intended to support inviting 
pedestrian areas. Which are your 
favorite for the district?

PATHS 
Which image (7-9) feels most 
appropriate for pedestrian areas? 
(Assume all are safe and 
accessible.)

TYPES
Images 1-3 show scales of buildings 
that could be planned to enhance 
the sense of place in the district. 
Which is your favorite?

STREET EDGE
Images 4-6 show different strategies 
for businesses to engage the street 
edge. Which is your favorite?

CHARACTER 
Which built character (7-9) do you 
think would be most appropriate to 
the district?

OUTDOOR RECREATION
Which recreation activities (1-3) 
area particular asset to the 
Woodbridge community?

OUTDOOR ACTIVITIES
Which activities (4-6) would you like 
to see brought into/expended in the 
district? 

ATTRACTIONS 
Which attractions (7-9) would be the 
best draw for the district?

If other, please describe.
What do you like about your 
choice? (choices are indicated 

in parentheses)
Additional notes:

Would these options increase 
you likelihood to walk in the 

district?

Are there others you would 
add?

What do you like about your 
choice? (choices are indicated 

in parentheses)

Are there others that should 
be included?

Are there others that should 
be included?

What do you like about your 
choice? (choices are indicated 

in parentheses)

What would these acitivies 
create for your community?

How often would you use 
these activities?

In your view, would these 
attractions support economic 

development?
1 Trees (moderate height) & 

Perennial Plantings
None of these. Trees (moderate height) & 

Perennial Plantings
Sidwalk would help! Pocket gardens, Benches, 

Sidewalk cross lights
Need pedestrian zone on 
Selden, NO vehicles

Mixed use Shops below, housing above All poor choices Already have a ballpark. Need 
pocket parks.

Tennis courts. Pickleball court. Plan to build spaces & 
pedestrian zones. 

2 None. Can be found throughout 
the town.

3 [no comments]

4 More formal for major roads but 
pollinator landscape is essential 
to earth's survival and beautiful, 
too

(5/6) It has a pastoral feel, but 
is a little more organized than 
#4.

The shops may be on major 
roads & therefore need more 
structure to landscape.

#2 looks prosperous, organized 
& inviting to shoppers.

#5 Middle range of build-up. #4 
wastes space, #6 is too 
crowded

To me, #7 is a mid-range 
choice; not too dense like #9 or 
wastefully open as #8.

Do any of these; have no 
suggestion of anything else.

Farmer's market would be 
appropriate to historical use of 
land. "Performance" might 
attract people from other towns.

5 [no comments]

6 Dense planting; #2 sparser Trees not too tall. #5 pastoral. "Pastoral"; #7 busy pedestrians #9 encourages businesses 1+3 are equal #6 encourage bike paths Pedestrian traffic is good.

7 None [of these for major roads]. 
Major roads separate from 
pedestrians. Side [streets] - 
more visually interesting!!

We already have a lot of this. Infrequent

8 I would like to see plantings 
used to establish entry points to 
the town - you should know 
when you cross the town line.

Depends on the specifics of the 
area.

Prefer a natural look rather than 
trees lined up sentry style.

Yes - and I would like to see 
traffic circles - can calm 
intersections.

Yes - signage in a unified style. Depends on the area. Fits the scale & style of the 
area.

Other - bike trail. Get people out 
of cars

Yes, absolutely - need to draw 
more peopole to the area.

9 [no comments]

10 Every bike rack I've ever seen is 
an eyesore.

Woodbridge is a transition from 
urban New Haven to rural 
connecticut - we can leverage 
both styles.

Other - gondola / aerial tramway

11 Density - open spaces in close 
proximity to densely (tightly) 
packed buildings.

A sidewalk would go a long way I think bike racks (and a bike 
lane) will be necessary on main 
streets

Needs to be dense enough 
while still homey.

Built in greenspace around 
buildings.

Craftsman feeling Beautiful landscape - open 
spaces

Make Woodbridge a destination 
for local foods(?) + 
Entertainment

12 Cultivated, but low maintenance 
local flowers

Yes! We live on Amity and can't 
walk anywhere!

Loose surface is nice in a green 
area!

with green areas/seating in 
between or around the 
buildings. Parking separately.

with green space incorporated 
into the "outside"

rural/crafty feeling. Not all 
identical buildings, but they all 
go together to create a nice feel.

The river is unique to this area - 
we have the others already

none - I would love a walking 
path cleared of snow/ice in 
winter (even a short one) - we 
don't have that!

Some - good food & beautiful 
seating is better!

13 I like the idea of it planned, 
pulling you into stores

"Wood"bridge but because 
business we need to see

You are able to walk and see 
what going on

None of these Every day visits

14 it has to have lots of lighting. 
"lantern like"

15 [no comments]

16 They are all a bit too open to be 
a practical district.

Yes! love #6 for some side streets - a 
"mix"!

Side streets are comfortable & 
slow speed. Main street is nice 
cushion

#2 is great Also see #2 7 for some side streets. 9 for 
some main street buildings. 8 
for both - limited #

nice, maintained, landscaped 
common areas

2x1 month. Other: walking & 
biking pathways - connected & 
extensive.

Seven - yes!! Eight would be 
good raise(?) but not unique in 
the area. Nine - not helpful at 
all.

17 I would love to see a safe place 
to walk around all the business! 
Sidewalks (more) would be 
welcome. Slow down on Amity 
Rd! Traffic light @ Bradley and 
Amity Rd. "Friendly community!"

18 For side streets: 8 or 9 to allow 
accessibility to businesses - or 9 
for "inside" of a business area.

Yes! Sidewalks + bike lanes. Covered seating - "gazebo" or 
similar structure.

7 - paths between buildings & 
connect to nature trails. 8 - 
around businesses

All 3 options could be 
appropriate depending upon the 
final layout. I picked option 2 bc 
I felt like it was the best to 
increase business density while 
keeping character.

Again, these could be a place 
for all 3 options depending on 
the area. Inside-out and layered 
options look best for economic 
development. Landscaped is 
great for leading to nature trails 
etc.

I like #8 bc it’s a middle ground 
between industrial & the street 
wall in the informal picture.

Other - bike trails. Gathering 
places; group activity ideas , 
community building 
opportunities.

Any of these! Other - skate park; 
ice skate rink; gazebo for music

Yes - if there were restaurants & 
shops surrounding the 
recreation.

19 Fencing on major roads Perhaps need to know other 
examples

Hard surface on major is most 
practical to maintain

Traditional streetwall may be 
useful in certain areas? Just a 
thought

Inside out I like, but we have a 
short season of nice weather.

Rural likely matches our nature 
themes best

#1 Already one of our best 
assets, so capitalize

Will fits with the boomers in the 
new 55+ development

We have families who buy 
healthy food. P.S. We need our 
own grocery store!

20 Both 1 & 3: I think there should 
be a lot of trees that can grow 
tall & full. Global warming is an 
issue.

Given that the development 
area is large, there should be a 
mix throughout.

I don't know if parking areas 
need a lot of landscaping. 
Again, I think trees & some 
planting but there doesn't need 
to be a garden.

On street parking slows down 
traffic.

Benches are nice in building 
community. Provide shade for 
them. Lighting is for night use 
so it depends on the 
businesses/homes.

Paving should be designed to 
work with the structures nearby.

Buildings in front, parking lots in 
back. Parking lots are ugly!

A mix is nice so the area looks 
like it evolved organically.

I think barn-inspired and agri-
industrial have the sacle of a 
shopping mall & not a barn. 
They lack intimacy.

Other - bike path. A ballfield 
should be on the periphery.

Never. I don't even know what 
disc golf is!

Yes! Also, a community garden 
& garden club.

21 [no comments]

22 Native plants Nature & walkwable areas Bike friendly Wee need walkable density!!! Again walkable density. A 
Village!

Connected existing structures & 
new structures with walkable 
connectors

Walkable areas near water & 
views of west rock

Mountain bike off west rock!!

23 yes small parks w/ swings

Activities and Amenities
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Built EnvironmentNature Forward - Landscape Nature Forward - Streetscape



24 How would 2 or 3 be even 
achieveable?

We NEED a traffic light at Amity 
+ Bradley!

We have a dire need for 
drainage improvements on 
Amity Rd to alleviate flooding.

A mix of 7 & 8 Both 1 & 2 / a mix Both 4 & 5 Other - include a statue 
dedicated to Native American 
hunters. 
All of them. Why be a 
monotone?

25 Not sure any of these fit. (2) Show the natural beauty Place to gather w/ family

26 We need a light on Amity and 
Bradley Rd most important.

27 Flowers offer charm & 
tranquility

Sidewalk surrounded by green 
space separates pedestrian 
traffic from cars psychologically, 
by wall physically

Planted environment makes 
place soothing & attractive

Yes Crosswalks, hanging plants, 
window boxes

Loose stone difficult for 
wheelchair, strollers

#2 fails because of ratio of 
building mass & planted 

Scale of 5 is proper. Porches 
are homey; (?) has rhythm & 
uniformity.

See above. Attract foot traffic & visitors 
from other towns

6 uses a lot of land [last choice] Music is a big attraction, both 
indoor & outdoor

28 Yes tidy, casual, safe. Safe most 
important.

Well lit. Lots of street lights. Put in an anchor grocery store. 
Aldi/Trader Joe Market 32 
Whole Foods. Everyone here 
hates Stop & Shop. It’s a dump

Encourage new restaurants to 
open

Other - and sidewalks Offer incentives (such as 
encourage new restaurants to 
open). Offer homeowners in 
area incentive to beautify and 
update old houses. Lots of trees

29 2 too boring, 1 too manicured 
and too much upkeep

(5) Seems reasonable to 
maintain

On main roads 9 creates 
distinction from road. On side 
roads need to integrate more.

My wife insists we retire 
somewhere that has sidewalks.

(9/8) Small kids and older 
people need a surface they 
won't trip over.

(3) 1 is bad. We are not that 
rural. 2 is fine, we have that on 
Bradley Rd. 3 would be new and 
different.

Need outdoor seating so people 
can see activity. But won't get 
much use in winter.

7 makes the new development 
seem more established. 9 is 
good for large 
tenants/establishments.

Take advantage of the river and 
cliffs. We have plenty of nature. 
Ballfield probably a big need 
too.

(5) My wife wants us to do this. I 
rarely see the bocce court at the 
library being used. Disc golf 
better for up the hill.

We do get decent attendance at 
the summer movies and 
concerts.

30 Country style Enough to be appealing Country Comfortable Open and Inviting

31 Pollinator good for environment. 
Nice if we could send this 
message.

Open = good! Edge barrier looks nice bioswales very important benches, bike racks too Keep it low-key! non-street wall feels more 
organic & "loose"

layered OK too but need much 
more outdoor 
gathering/commerse(?) due to 
COVID

hard to do rural when we are so 
close to city

Create a river walk (Let people 
walk the dogs from the animal 
shelter?)

Active recreation for aging 
population and kids who stare 
at screens!

Attract visitors to explore our 
history (genealogy too!)

32 [no comments]
33 [no comments]
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Woodbridge Public Session - September 15
End of Session Destination Brainstorming

Destination Ideas
Brainstorm Activity Distilled Idea
Wedding Venue CULTURAL DESTINATION VENUE ANCHOR, INT/EXT
Craft Center making/crafting/galleries music amphitheater
Arts cinema galleries
Kids - activities for 13 year olds, for example.
Live music amphitheater / "Red Rocks" ACTIVITY DESTINATION VENUE, ANCHOR INT/EXT
Ping Pong (Bryant Park) wedding venue (view of West Rock)
Gondola over West Rock / "Ski lift" farmer's market
Swan boats on Konold's Pond / skating crafts/making studios 
Mountain Bike West Rock teen activity anchor - dance, digital, ?
Tennis courts
Skate park / ice activity KONOLD'S POND AREA AS REC DESTINATION ANCHOR
All season's farmers market / local grocery on-pond vendor activiries (boats, etc)

ice skating

ORGANIZED RECREATIONAL ANCHORS
tennis courts
mountain bike anchor
skate park
West Rock gondola
ping pong (Bryant Park)

RETAIL NEEDS
local grocery (not chain)





Woodbridge Public Session - September 15
Name the District Votes

District Names
Name Number of Votes Votes for

Glacier Flats 4 Names with Flats in it 9

The Flats 1 Names with Woodbridge in it 4

Woodbridge District Names with District in it 3

The Gates Names with Village in it 6

Woodbridge Flats 2 Names with Tunnel in it 4

West River District 1

West Rock Vale
The Tunnel District 1

The Match District
Sperry Farms 2

Old Town
West Rock Gateway
Before the Tunnel 1

Restoration

15 Choices
Tunnel Village Vision 2

Main St
Woodbridge Village 1

Woodbridge Village Flats 1

Sperry Center 1

The Amity Flats
Darling District
Village District 1

Glacier Flats Village 1
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